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Five-star service. 


Pella's exclusive reps ensure exact measurements, prompt quotes, on 


www.pella.com VIEWED TO BE THE BEST. 1-866-829F 9051 
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FACING THE 
CHALLENGES OF 
ENVIRONMENTAL 
RESPONSIBILITY 


Mark R. Johnson, FAIA, AIBD 


Whirlpool Corporation has been 
committed to sustainability for years. 
Often discussed with builders and 
consumers, but not well known among 
architects and designers, are Whirlpool’s 
accomplishments with the ENERGY 
STAR® Program. Our work with the 
Environmental Protection Agency (EPA) 
and the Department of Energy (DOE) is 
longstanding, highlighted recently when 
Whirlpool received its fifth ENERGY 
STAR? Partner of the Year award. The 
following demonstrates the reasons for 
these commendations and the pride 


Whirlpool employees take in our products. 


At the Conference of the Parties of 
the Kyoto Protocol in Milan, Italy, 


EVENTS OF INTEREST 


AIA/CES Registered Provider 
Conference & CES Marketplace 
AIA National Convention 

June 8-9, 2004 McCormick Place 
Chicago, IL 


Contact Beverly Holton at 


bholton@aia.org 


Or Www.aiaconvention.com 


AIBD National Convention 
July 28-August 1, 2004 

Omni Shoreham Hotel 
Washington, DC 

Contact Bobbi Morgan at 


bobbi@aibd.org or www.aibd.org 


Whirlpool announced it is committed 
to reducing its global greenhouse gas 
emissions by 3 percent from its 1998 
level. This is the equivalent of carbon 
emissions from 10 million cars. Not an 
easy task, but we expect to achieve the 
target by 2008. Since 
Whirlpool manufactures 
in 13 countries and 
markets products in over 
170 countries, we hope a 
commitment of this scale 
will encourage other companies 


worldwide to do their part. 


Closer to home, we lost an industry 
leader from Whirlpool last year who 

led our environmental efforts and 
contributed mightily to the EPA’s 
development of industry standards and 
procedures. His distinguished efforts 
were honored posthumously when 

the EPA awarded the first Michael C. 
Thompson Award to Mike’s wife, Susan, 
to be given annually in recognition 

of an individual’s efforts on behalf of 
ENERGY STAR®. Through the 
dedication of individuals like Mike, 
Americans now save enough energy every 
year through ENERGY STAR? qualified 
products to power 15 million homes, while 


saving consumers $7 billion annually. 


There is, however, a contradiction in 
creating energy-saving products which 
are also durable; some of our loyal 
customers are overdue for an energy 
efficient replacement. Comments on 
our website from Chuck confirm this: 
stn fe V. “...My Whirlpool 
dryer is 45 years 
old, bought by my 
mother in 1958. 
| When I purchased 
her house in 1990, 
the dryer stayed and continues to 
operate. I was wondering if this is some 
sort of milestone? Needless to say, my 
next dryer is a Whirlpool!" 
Thank you Chuck, for sustaining that 
dryer. Whirlpool promises that the next 
one will not only do the job but save 


more on your energy bill. 


Mark R.. Johnson, FAIA, AIBD 
Manager, Architectural and Design Marketing 


insideadvantage.com 
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Help your clients conserve energy and save money on their 
utility bills while getting the productivity they expect, with 


“With Whirlpool” ENERGY STAR? qualified appliances from Whirlpool Corporation. 
ENERGY STAR? 


qualified appliances, Recommend resource-friendly Whirlpool? and KitchenAid? 

we're saving tree than brand refrigerators, dishwashers and clothes washers. |. | CHANGE FOR THE 

money. We're saving S d tils danne E oF TRA BETTER WITH 

Anii ave energy and resources — while designing for “FI ENERGY STAR 
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IMAGINE THE POSSIBILITIES! 


Applications 
Jo Satisfy Your 
Design Requirements 


STRONG-WALI? 
SHEARWALL 


Garage Portal, First Floor and 
Now Second Floor Walls! 


e ICBO ES PFC-5485 
e INCREASED LATERAL RESISTANCE 


e QUALITY-CONTROLLED 
MANUFACTURING 


e FLEXIBLE DESIGN OPTIONS 
e EASY INSTALLATION 


| SIMPSON | [7 
Stronp'Ti 
Simpson Strong-Tie Company Inc. Visit our website: 


800-999-5099 
www.simpsonstrongwall.com 


- = The World’s “No-Equal” Structural Connector Company 
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Looking to take your architectural 
designs in new directions? Discover 
the almost endless assortment of 
custom grille options that are 
available from Weather Shield 


Windows and Doors. 


Thanks to Weather Shield's unique 
FocusEngineering "" process, we 
provide a variety of options including 
airspace grilles, perimeter grilles, 
simulated divided lite (SDL) or true 
divided lite (TDL) in a variety of 
standard or custom patterns and 
profiles. You can even specify TDL 
muntin bars comprised of two 


different wood species. 


Compare that to the majority of 
window and door companies 
offering stick grilles that can easily 
break, are difficult to maintain, and 
are only available in one or two 


profiles. Which would you prefer? 


FocusEngineering is what makes 
us different from everyone else. 

Don't settle for less. Call us today at 
1-800-477-6808. Demand better. 


Compromise nothing. Want more. 


| SHIELD 
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Problem Solved 
With Reward 


Just when you’ve tackled building code requirements, 
owner issues and usage applications — there's still a dead- 
line to meet. Reward Wall Systems ICFs make it easy to 
complete projects in less time, with smaller crews and 
with more building code approvals than any other ICF on 
the market. Plus, Reward offers unmatched soundproof- 
ing, air quality and energy savings. So, regardless of the 


situation, it’s problem solved with Reward. 


Only Reward 


Delivers the most complete line of ICF building 
materials- and construction building code approvals 
e. 

Offers the industry's only *drop-and-go" 
ledge reinforcement system 
e 


Features a truly pre-assembled, 
reversible ICF form 


Find out more when you contact us at: 


1-800-468-6344 ext. 1708 


or visit us at www.rewardwalls.com 


REWARD. 


WaLL SYSTEMS 
pe. Different. Build Better.™ 
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JETSTREAM 


FIBER GLASS BLOWING INSULATION 


Crews will blow through their 
jobs at jet speed with new 

Jet Stream Blowing Insulation 
from Knauf. Engineered with 
state-of-the-art technology, 

this low-dust, high-performance 
insulation takes installation 


efficiency to new heights. 


For more information on 

Jet Stream, call Knauf Insulation 
at (800) 825-4434 ext. 8300 or 
you can visit our Web site at 
www.KnaufUSA.com. 
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New Prestique Grandé High Definition? with 8 1/4" exposure Standard exposure laminated shingles with 5 5/8" exposure. 
— more than 4096 bigger than standard exposure shingles. 


WITH PRESTIQUE GRANDÉ, YOU CAN'T HELP BUT MAKE A BIG IMPRESSION ON YOUR CUSTOMERS. 


A bigger size. Better performance. Faster installation. More sales for you. Prestique Grandé has got it all. 
Described by the editor of a leading trade magazine as *nothing short of revolutionary," Grandé is 4096 
bigger than standard shingles. Its larger size enables contractors to install it more than 2096 faster than standard 
shingles. Plus, with the renowned Prestique High Definition look, Grandé adds a bold, dramatic depth and texture 
to any roof. Prestique Grandé. It's bigger, better, faster and more than you ever imagined. 
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from the editor 


where's the architect? 


we've got a client, a budget, a builder, 


and a piece of land, but no design. 


by s. claire conroy 


" received an e-mail a few 
_ days ago from a frustrated 
© custom home “client.” He 
and his wife want to build a 
Modern house on a 2.5-acre 
wooded site in the Midwest. 
He wrote to me looking for 
design inspiration. He's 
perused the usual maga- 
zines and found only large, 
*multimillion-dollar" exam- 
ples of houses he likes. 
Where, he asked, can he 
find inexpensive Modern 
house designs? He doesn't 
want “oak baseboard and 
drywall,” he says, but “steel, 
concrete, stone, and glass.” 
It'll come as no surprise 
what I said next: I told him 
he should hire an architect. 
He said he has “an archi- 
tect.” But then corrected 
himself and revealed that 
he's hired a commercial 
design/build firm he 
believes can deliver a 
“buildable plan." Apparent- 
ly, the firm has built a few 
houses. Apparently, no one 
but the client is really 
designing this house. Yikes. 
I'm not sure which is 
worse, a builder-tweaked 
plan house or a client's kit- 
of-parts house, cobbled 
together by a general con- 
tractor's in-house draftsper- 
son. At least with the plan 
house I can imagine an 
architect started the whole 


ball rolling at some point in 
its history. It's obvious my 
correspondent doesn't want 
to or can't afford to pay an 
architect's full design fee, 
even though the house he 
wants is ambitious and orig- 
inal. And I suppose no one 
at that design/build firm has 
yet counseled him that the 
materials he favors are actu- 
ally more costly than oak 
baseboard and drywall. 

What a waste this is— 
from several standpoints. 
This fellow wants a beauti- 
ful house and he should 
have one, but his trajectory 
is almost assured to miss the 
mark. Meanwhile, some 
Midwestern architect strug- 
gling to stay fresh has lost 
the opportunity to work with 
a rare, risk-taking client. No 
one is going to have any fun 
here. A couple of years from 
now we'll probably just gain 
another homely house in the 
Heartland. 

The sad truth is that even 
if our client hired an archi- 
tect, he wouldn't be guaran- 
teed a beautiful house. There 
are good, bad, and middling 
quality architects out there. 
And there are good archi- 
tects who occasionally 
design bad or middling 
houses. At around 2,200 
square feet and presuming 
roughly $200 a square foot, 
the open-plan house he 
wants to build would cost 
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more than $60,000 in design 
fees. That's a big risk even 
for our risk taker. 

Of course, our client 
leaves nothing to chance by 
eliminating the architect 
from this project; he is 
assured the house will be 
less than successful. I am 
convinced of that. It will be 
less handsome, less livable, 
less valuable as a resale 
property than if a talented 
architect had guided the 
design. Our homeowner 
may feel $60,000 richer, 
but likely he'll find he's 
lost a $400,000 opportunity 
to add something estimable 
to the landscape. Tens of 
thousands wise, hundreds 
of thousands foolish. 

So, what can we do 
about this? I’m tasking 
myself, and I’m asking you 


Mark Robert Halper 


to come up with some ideas 
about how to tackle this 
problem. I don’t want to 
see any more of these 
opportunities lost, and I 
don’t want to drive by any 
more of the results, either. I 
don’t want to live next door 
to them. Do you? How do 
we fix the problem and 
build this fellow a good 
house? Feel free to address 
his example or to tackle 

the larger issues it raises. 
E-mail or write me with 
your ideas, and we’ll see 
what we can do. ra 


Comments? Call: 202.736. 
3312; write: S. Claire 
Conroy, residential architect, 
One Thomas Circle, N.W., 
Suite 600, Washington, D.C. 
20005; or e-mail: 
cconroy Q hanleywood.com. 
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"CRANEBOARD 


CHANGED MY MIND. 


THEN | CHANGED 


THE SPECS.” 


PRESIDENT, SHOWCASE HOMES 
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*Our new Windsor community is located in New Albany, OH, one of 


Triple 6 


Columbus's most prestigious suburbs. It's a multi-year project, and | want 
the first home to still look new when we build the last one. Fiber cement was 


Double 7 


specified, but | knew two or three years down 


the road, it just wouldn't look as good. 


Then I saw CraneBoard? Solid Core Siding? 


p j 
\ 
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CraneBoard more closely resembles wood 
than other products. It’s guaranteed maintenance- 
free—for the life of the home. It’s solid. It’s stately. It 


B 
saves energy and deadens sound. In the end, it wasn't me that convinced 
New Albany's tough architectural review board to agree to a spec change for 
E A l all of Windsor's 368 homes. It was CraneBoard.” 
i : 1 — Nothing else is Solid Core? Nothing else is CraneBoard 
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SOLID CORE SYSTEM 
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@ A CranePlastics Company 


Made in America | Call 1-800 - 366 - 8472 or visit us at www. cranesiding.com 
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keep those cards, letters, and e-mails coming. 


in the beginning 
= found the November/ 

December feature about 
_ five start-up companies 
= (*Start-Ups;" page 45) 

. very interesting and 
familiar! After my husband 
started his firm (Michael 
Buss Architects, Hickory 
Hills, Ill.) I quit my own 
job a few years later to go 
work for him and handle 
the administrative side of 
the business. I was sur- 
prised that none of the 
architects you profiled 
touched on the difficulties 
of securing insurance for 
small firms—both health 
and professional liability. 
(This is especially close to 
my heart because now is 
our renewal time for these.) 
These are capital invest- 
ments up there with com- 
puters and software. 


Sue Buss 
Michael Buss Architects 
Hickory Hills, Ill. 
= just wanted to thank you 
» for your excellent issue 
on start-up firms. As a 
partner in just such a 
practice, I appreciated 
the fact that you didn’t 
underplay the ups and 
downs inherent in such a 
venture. Starting a practice 
is a little like traveling to a 
new country—fascinating, 
exhilarating, and sometimes 
disorienting. Thank you for 
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sharing the tales of other 
travelers. 


John DeForest 
DeForest Ogden 
Seattle 


a fresh start 
. enjoyed the cover story 
æ and editorial of your 
. September/October 2003 
issue. The subjects of 
professional renewal and 
live/work balance are fresh 
ones for me, as I was fortu- 
nate to be able to take a 
three-month break from my 
five-person practice this 
spring. It was surely one of 
the best things that I have 
ever done. 

After 23 years of contin- 
uous work with too few and 
too short vacations, and fre- 
quent six-day weeks, I real- 
ized that I needed a major 
change. Thanks to a lot of 
planning and the Herculean 


effort of my partner 
in my absence, I was 
able to enjoy a nearly 
stress-free and very 
stimulating three 
months in Italy. My 
wife and I rented out 
our house in Santa 
Barbara and found a 
small apartment in 
central Florence for 
the first two months. 
We studied Italian 
before and during 
our visit, but we had 
no other goals than 
to live there and see what 
happened. There were days 
when our only “accom- 
plishments" were eating 
and sleeping. On other 
days, I would visit a 
Renaissance church in the 
morning, taking photos and 
making sketches until a late 
lunch, then nap, read, eat 
dinner, and take an evening 
stroll for gelato. I was able 
to visit the Duomo fre- 
quently, and I walked 
through its piazza daily. We 
were there long enough to 
get to know our neighbors, 
for me to join a choir, and 
for my wife to find a regu- 
lar yoga class. I kept in 
minimal contact with my 
office via e-mail, and I 
found only minor disap- 
pointment from a few 
clients on my return. I have 
returned to my life and 
practice here with a greater 
appreciation of life outside 


of work, a better under- 
standing of how much 
stress we all carry, and a 
new appreciation for family, 
friends, and food. I have a 
deeper sense of great 
design, and I find more 
excitement in my work, 
even if in only a five-day 
work week. 


Dennis Thompson, AIA 
Thompson-Naylor 
Architects 

Santa Barbara, Calif. 


;- our editorial page 
hit home with me 
(“Staying Interest- 
ed,” September/ 
October 2003, page 

13). After 30 years in this 
business I have many mixed 
feelings. While I still love 
practicing architecture I’m 
tired of deadbeat clients and 
hate the fact that I have to 
be proactive regarding liti- 
gious issues. I suppose it’s 
the same as a doctor order- 
ing extra diagnostic tests 
for a patient, but doctors 
earn more than we do. 

I try now to be very care- 
ful about the projects and 
clients I take and run from 
the ones that give me the 
willies. Like Mr. Eck, I 
paint, too, but seascapes 
and people. 


Arlene Tunney, AIA 
By e-mail 
continued on page 16 
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at your service 


just finished reading 

— your editorial in the June 
` 2003 issue (“Art or Ser- 

. vice?" page 11). As I 

read it, I was reminded 

of a recent visit to an art 
gallery opening reception 
with the artist. The artist 
was an extremely talented 
metal sculptor, and we were 
talking about his work and 
the parallels between archi- 
tecture and art. I was 
intrigued by his work, and 
we discussed his back- 
ground and the inspiration 
for his sculpture. The con- 
versation continued and he 
asked me what influenced 
my designs. It just so hap- 
pened that I was attending 
the opening with a client 


“it took me 47 years to 


understand the difference between 


an artist and an architect." 


—david avila 


and I gestured toward my 
client and said, “Him.” I 
went on to say that my 
clients always know what 
they want, and the chal- 
lenge of architecture is to 
get to the essence of who 
they are and put into three- 
dimensional form my inter- 
pretation of their needs, 
lifestyle, experiences, and 
so on. At that point the 
artist was clearly shocked, 
and when he composed 


himself (after several 
seconds of silence) he 
looked at me in disbelief 
and said, “That must be 
incredibly compromising.” 
Now I was as shocked as 
he was previously. I politely 
smiled and told him that it 
was completely the oppo- 
site, that it was extremely 
fulfilling to create buildings 
and spaces designed for a 
client’s specific needs, that 
no two clients are alike and 


that every project is differ- 
ent, but the design is always 
influenced by the nuances 
of each client. I think I 
appeased him, and I quietly 
moved on and enjoyed the 
rest of the show. When I 
reached a safe distance 
from the artist, I turned to 
my wife and told her that 
it took me 47 years to 
understand the difference 
between an artist and an 
architect. 

We are both obviously 
well-suited for our respec- 
tive career choices. 


David R. Avila 
Avila Design 


by e-mail 
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SoftPlan Architectural Design Software is 


dering By: 


the building industry's leading residential << ## © — 
CAD software package. SoftPlan is ideal  MEMRERIET . arcu 
for builders, remodelers, architects, and 
designers looking to decrease drawing and 
revision time while increasing accuracy 
and productivity. Get your FREE demo 


today and learn about the one tool that 
will improve the way you build tomorrow! 
Quickly AND EASILY CREATE: 
Floor Plans - Elevations - Cross Sections 
- Framing Diagrams - Material Lists - 3D 


Renderings - DWG Drawings - & More! 


FOR A FREE 
DEMO CD 


CALL 
800-248-0164 


VISIT 
www.softplan.com 


/.— Version 12 V. 


OR LIVE 
DEMO 


ARCHITECTURAL DESIGN SOFTWARE 
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letters 


new ventures 


enjoyed the various 

advice offered by sea- 

soned architects to those 

who wish to launch a 

. new architectural firm 

(“Tales from the Trip,” 
November/December 2003, 
page 20). Years ago, my 
father said to me, “Go to 
law school, then get an 
accounting degree, then go 
to architectural school.” His 
advice was great, but I went 
only to architectural school. 
It is a known fact that the 
average architect is not 
trained properly in terms 
of running a profitable 
business and marketing 
their talent. 

I remember a seminar at 
which a prominent architect 


said, “Get the 
job, get the job, 
get the job.” In 
other words, if 
you don't have 
a project in the 
office, you have 
nothing. 

So, in addi- 
tion to being 
a talented 
designer, an 
architect also 
needs to focus 
on marketing 
and simple 
accounting. You also have 
to love architecture with 
a passion and go to the 
office every day as if archi- 
tecture were your favorite 
hobby. 

To those who wish to 


quos share theis 


tales from the trip 


ir 20/20 hindsight on launching a fur. 


home front 


tips and trends from the world of residential design 


strike out in terms of a new 
firm, I say, “If you're wait- 
ing for your ship to come 
in, swim out to it." And 
remember this also: You 
are what you want to be. 
By the way, I’m a senior 


citizen, and I’ve been 
around the block. 


E. William Johnson, AIA 
E. William Johnson & 
Associates, Architects 

Thiensville, Wisc. 


We did. 


The Escape by Heat-N-Glo: 
a New 


"Escape to Reality 


Imagine a gas direct vent fireplace that looks 
like it was installed by a mason. 


No black louvers, no metal surround, nothing 
to suggest it was manufactured. Only you and 
your mason will know the difference, and 
your secret is safe with us. 


in the 


fireplace world. 


Circle no. 261 


1-888-427-3973 * www.heatnglo.com or www.fireplaces.cor 


| iT he authentic contours of slate in a 
product that is easier to install and 
A pr PLUS -much more durable. Offer your ` | 
| | customers the natural beauty and 
unnatural performance of Lamarite" 


Slate Composite Shingles. 


Circle no. 373 


" 3 : -— ] T. Seamer ~ - 
ll 
^ 
d LAMARITE SLATE 
y. + Bowe ms PO Oss. I T EC. SCR CON G OLSE S 
y www.lamarite.com 


; 3 7 AM KÜ 
of | 


ROOFING PRODUCTS 


a aa neem. Colors shown are Dusk Grey, Midnight Black, 
i, Slate Green, and Mulberry. 
§ Roof color on house is Dusk Grey with Mulberry accent. 


, Representation of colors is as accurate as our printing will permit. 
* PATENT PENDING ©2004 TAMKO Roofing Products, Inc. 


rlooks the driveway be as beautiful as what's parked in it? 


Marvin cladding is so low maintenance, so durable that it's rated highest in the industry (AAMA MARVI 2 an a 
£ 


2605-98). Visit www.marvin.com or call 1-800-236-9690 (in Canada, 1-800-263-6161). Windows and Doors 


©2002 Marvin Windows and Doors. All rights reserved. ®Registered trademark of Marvin Windows and Doors. Made for you. 
\ Circle no. 99 
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core philosophy 


ot everyone is made of 


Microsoft money, but quite 

a few people would like to 
live in a house designed by Bill Gates' 
architect, Jim Cutler. Now that Cutler 
Anderson of Bainbridge, Wash., has 
teamed with Seattle-based Lindal Cedar Homes, Gates no longer 
has that monopoly. “We get calls all the time asking if our plans are 
for sale,’ says principal Bruce Anderson. “So when Lindal 
approached us two years ago, we thought it was an opportunity to 
broaden our reach." 

Cutler Anderson welcomed the chance to help invigorate the family- 

owned company's portfolio, which dots the firm's scenic backyard. 
And Lindal, whose focus groups cited the firm's work as a favorite, 


was eager to offer something more sophisticated to its high-end 


The "Early Leaf" plan is designed around a central 
core with wings. The wings' connectors can rotate to 
tailor the house to its topography. 
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customers. Thus was Pegs JUN veLe cd Aaa Eto RH ak 
born the “Reflection 
Home Series,” two 


mix-and-match house 


plans patterned after 
several much-loved Cutler Anderson buildings. 

Because Lindal is a kit-home company, customers must choose the 
plan, buy the materials, and build the house through their local Lindal 
dealer. The first prototype build is under way in St. Louis, Mo., so 
soup-to-nuts costs for the houses are still a 
bit sketchy. “We expect the houses to be 
slightly more expensive than our others,” 
says Jeff Caden, Lindal’s vice president of 
marketing. “We think they'll turnkey at 
about $200 a square foot.” They'll also need 


little finish work on site, says Anderson, as 
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Cutler Anderson's high-end 
residential work is the inspi- 
ration for its new, more 
affordable kit homes (below), 
developed in.conjunction 
with Lindal Cedar Homes. 


Photos: Copyright Art Grice Photography; 
Drawing and plan: Copyright 2004 Lindal Cedar Homes and Cutler Anderson Architects 


much of the detailing is built into the structure of the post-and-beam 
houses. In fact, the firm worked closely with Lindal to adapt the 
company's kit of parts to mimic more expensive custom details. 
Cutler Anderson is known for beautifully crafted houses that 
weave seamlessly into their sites. Anderson hopes the Reflection 
series will mirror that objective. The highly adaptable plans are 
designed around a central core and wings, allowing the houses to fit 
into sites of varying topography and to expand gracefully over the 


years. Says Anderson, “They are site-specific plans for houses with- 


out a specific site.” For more about the houses, see http://www.lindal. 


com/reflection/index.cfm.—s. claire conroy 
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sky's the limit 


f “A oon admirers of 

"m Snaidero's sleek 
met” kitchen designs will 
have a new—and barrier- 
free—model line to covet. The 
Italian company's prototype 
Skylab kitchen, premiering this 
month at the Eurocucina expo- 


QD . à . Snaidero's barrier-free Skylab kitchen proto- 
sition in Milan, will be its first toe features round glass shelves that enable 
product created expressly for ^ users to view contents from any angle. 
the physically disabled. 

Skylab's designer, the Italian firm Lucci Orlandini, devised an 
ergonomic worktop that wraps around the user, bringing the sink 
and range close together and allowing extra under-counter space to 
accommodate a wheelchair. “The main objective of Skylab is to 
improve autonomy and safety for its users," says Holly Staszel of 
Snaidero USA. “It’s intended to be both aesthetically pleasing and 
functional.” —meghan drueding 


picture this 


| | old onto your remote: Enter- 
1/*7& tainment behemoth Sony 

| Electronics is entering the 

* E field of custom audio/video 
installations. Aiming squarely at the 
mid-market, Sony hopes to make 
fully integrated home entertainment 
systems more affordable for the 
homeowner and easier to install for 
the specialists. 

The New Home Entertainment Solutions program combines cus- 
tomized Sony components—pre-built racks and wiring, programmed 
remote controls, and keypads—in integrated packages designed to 
cover three, five, or seven rooms. Priced between $10,000 and 
$25,000, each package includes a receiver, combination CD/DVD play- 
er, VCR, surround sound speakers, and a choice of WEGA high-defini- 
tion televisions. 

*With these solutions, architects can work with an authorized 
installer to bring the systems into the homes of a broader range of cus- 
tomers,” says Neal Manowitz, senior manager of the company’s net- 
work solutions marketing group. And because all the systems are 
designed to work together, he adds, “You get all the benefits of a truly 
custom-installed job."—nigel f. maynard 
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the new home on the range 
registration due: april 23 
submission due: may 14 


The AIA challenges architects and architectural stu- 
dents to design the seminal house for the 21st century. 
The program calls for an unbuilt house with three bed- 
rooms, two baths, and two cars. Entrants are encour- 
aged to address such residential issues as sustainable 
design, as well as economic and social paradigms for 
current and future homeowners. Total living space 
cannot exceed 2,400 interior square feet, excluding 
the garage. For more details call 800.AIA.3837 or 

go to www.aia.org. 


visions for a new kentucky home 


deadline: may 1 


The Kentucky Housing Corporation will recognize the 
best submissions for universal and affordable housing 
P design from any design 
^» ; professional or currently 
` d mec enrolled student. The 
€ " Pathways Home competition aims to raise 
public awareness and 
improve the quality of affordable housing and univer- 
sal design. Prizes totaling $7,000 will be awarded. Call 
502.564.7630, ext. 420, or visit www.kyhousing.org 
for entry specifications. 


custom home 
design awards 
2004 


binder deadline: may 3 


Houses designed for a 
specific client and site 
may be submitted by 
builders, architects, 
remodelers, designers, 
and other industry pro- 
fessionals. Categories include custom home (grouped 
by square footage), custom kitchen, custom bath, reno- 
vation, accessory building, and custom detail. Winners 
will be featured in the September 2004 issue of 
CusTOM HOME magazine. Shown is the 2003 Grand 
Award winner for a custom home under 3,000 square 
feet by Herbert Lewis Kruse Blunck, Des Moines, 
Iowa. To enter, call 202.736.3407 or e-mail 
shutchins @ hanleywood.com. 


Bob Shimer/Hedrich Blessing 


24 www.residentialarchitect.com 


da vinci awards 
nomination deadline: may 28 A w ARDS. 
These universal design awards recognize individuals, 
firms, and organizations in architecture, construction, 
and engineering fields. The jury will look for innova- 
tive designs that improve the quality of life for those 
with disabilities as well as the creation of environ- 
ments that empower all people. For nomination 
requirements call 248.355.2910, ext. 116, or visit 
www.esd.org. 


good design 2004 


deadline: july 1 
chicago athenaeum: museum of architecture and design 


Any product produced and/or designed from 2002 to 
the present is eligible including furniture, housewares, 
lighting fixtures, appliances, and textiles. Winning 
submissions will be exhibited from October 2004 
until January 2005. For details call 815.777.4444 or 
visit www.chi-athenaeum.org. 


vip awards 


deadline: august 1 


Vetter Windows & Doors 
offers cash prizes of $1,000 
for Vetter Inspired Project 
(VIP) winners in each of 
seven categories of custom 
homes divided by square 
footage and including best 
residential renovation and best commercial project. 
Shown is the 2003 Best of Show winner, designed and 
built by Lake Geneva, Wisc.-based Engerman Con- 
tracting. To register call 800. VETTER .2 or visit 
www.vetterwindows.com. 


Courtesy Vetter 


norwalk housing design competition 
deadline: august 13 


The Norwalk, Conn., Housing Authority is sponsoring 
a competition for outstanding site and house plans that 
address the need for below market-rate housing to 
accommodate such buyers as entry-level professionals 
and fixed-income seniors. Any U.S. architect is eligible 
to submit. Call 203.857.0200, ext. 217, or go to 
www.NorwalkHousingDesignCompetition.com for 
further information. 

continued on page 26 
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Hanley Wood Salutes the 
Winners of the 


esse H. 
Neal 


Awards 


Hanley Wood's leading 
magazines are based on 
our commitment to publish 


quality content that serves the 


unique information needs of 
construction industry profes- 
sionals. We congratulate our 
award-winning editors and all 
the winners of the prestigious 
Jesse H. Neal Awards. 


BUILDER 


REMODELING 


CUSTOM 
HOME 


residential 
architect 


TOOLS OF . 
THE TRADE 4 


AQUATICS 
INTERNATIONAL 


BUILDER 
Online 


The JLC Field Guide is the ultimate visual guide for 

WM. construction pros. Its comprehensive quick-reference 
manual techniques, and practical rules for building a 
sound structure and durable exterior shell. 


* j This authoritative masterwork is from The 
| Journal of Light Construction, the leading how-to 
! magazine for residential builders and remodelers. 
- zs p The last word on construction details and tech- 
Ó—— niques, this book belongs on every jobsite in 
America, including yours! 


reed 


ORDER NOW! 

Item #FG001. . . . $69.95 
www.jlcbooks.com 

(800) 859 - 3669 

JLC Books * PO Box 5000 
Forrester Center, WV 25438 


396 pages, 440 detailed diagrams 
Spiral bound with heavy-duty cover 


JICBooks 


Satisfaction Guaranteed 


HH4FG 


ScapeWEL® 
Window Wells ... 


Add daylight and 
ventilation to lower- 
level living areas 


Meet IRC 2000 
code requirements 
for emergency egress 


Are more cost- 
effective than site- 
built window wells 


Feature an attractive 
terraced step design 
that can be used as 
a planter 


Are constructed of 
an advanced 
composite material 


with Bilco Better Living Basement? products 


Bilco Doors... 


Circle no. 206 


Provide an extra large 
opening for easy 
basement access 


Meet IRC 2000 code 
requirements for 
emergency egress 


Feature quality 
construction and 
weathertight design 


Are equipped with lift 
assistance for easy 
operation 


Can be delivered and 
installed complete 
with concrete steps 


For more information, 
Call 800-854-9724 
or log on to 
www.bilco.com 
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d 2m 2 it 
Archigram, 1964 


calendar 


yves béhar fuseproject/ 
design series 2 

april 1—oct 3 

san francisco museum of modern art 


The second in SFMOMA's 
series spotlighting emerging 
architects and designers, 
this exhibition showcases 
more than 30 objects by 
industrial designer Y ves 
Béhar, founder of fusepro- 
ject. Projects on display 
range from shoes for 
Birkenstock's 2003 line, Footprints: The Architect 
Collection, to such architectural works as The Dream 
Room (pictured), a conceptual space created in 2001 
with wall-size LCD displays that can mimic ordinary 
walls or project floor-to-ceiling outdoor vistas. Call 
415.357.4000 for details or visit www.sfmoma.org. 


Courtesy Yves Béhar/fuseproject 


right at home 
april 2-jan 17 

smithsonian american art 
museum's renwick gallery, 
washington, d.c. 


This exhibition highlights 
custom-designed studio pieces 
from American furniture artists 
including Sam Maloof (whose 1995 low-back side 
chair is pictured), Richard Ford, and Jenna Goldberg. 
For museum hours, call 202.357.2700 or go to www. 
americanart.si.edu. 


Bruce Miller 


archigram 
april 3-july 4 
design museum, london 


Collages, drawings, films, and models 
showcasing the work of the provocative 
Archigram group form the focus of this 
exhibition. Archigram was founded in 
London in 1961 around a nucleus of 
young architects who touted, through 
an eponymous magazine, that new 
architecture should respond to social 
change. The group's visions of alternative housing 
and urban space designs will be displayed. For more 
information call 011.44.870.833.9955 or visit 
www.designmuseum.org. 
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unbuilt chicago 
april 3-jan 16 
art institute of chicago 


The nearly 90 drawings, plans, and 
models of architectural projects 
planned but never built encourage 
visitors to consider what might have 
been in this city known for land- 
mark buildings and iconic archi- 
tects. Works by past and present 
notables will be featured, such as 
Adler and Sullivan, Daniel Burnham, Mies van der 
Rohe, Helmut Jahn, Studio Gang, and Bertrand Gold- 
berg, whose 1968 design for River City—three 72- 
story towers of high-density housing—is shown here. 
To learn more call 312.443.3600 or go online at 
www.artic.edu. 


creating cranbrook 
april 30-may 1 
cooper hewitt, new york city 


Contemporary architects and designers who added on 
to Eliel Saarinen’s original campus for Cranbrook 
Academy of Art will present during this two-day sym- 
posium. Speakers include Diana Balmori, Dan Hoff- 
man, Steven Holl, Rafael Moneo, Peter Rose, and 
Billie Tsein. Call 212.849.8380 to sign up or visit 
www.cooperhewitt.org. 


aia expo 2004 AIAQ4 
june 10-12 NATIONAL CONVENTION 
mccormick place, chicago AND DESIGN EXPOSITION 


"Learn/Celebrate/Dream" is the CH | CAG 0 


2004 theme. More than 20,000 architects and design 
professionals are expected to attend the national con- 
ference and design expo featuring 700-plus companies 
and a full agenda of continuing education courses. 
Call 800.242.3837 or visit www.aia.org for a complete 
schedule. 


continuing exhibits 
Hopping Fences: Influences in Modern Living, 
through May 2; Philadelphia Art Alliance, 
215.545.4302; Envisioning Architecture: Drawings 
from The Museum of Modern Art, through June 20, 
National Building Museum, Washington, D.C., 
202.272.2448. 

—shelley d. hutchins 
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Wood windows ahd- patio doors that-last 
as LONG as the WOODS THEMSELVES. .. WE 


With AuraLast" wood, the beauty of JELD-WEN" wood windows and patio doors simply lasts longer. AuraLast wood is solid western pine which 
has virtually 100 percent penetration of the active preservative ingredients. So it's protected from wood decay, water absorption and termite 
infestation all the way to the core. Our windows and patio doors with AuraLast wood are also supported by a superior 20-year warranty. 
To learn more, please call 1-866-447-7582 or visit www.jeld-wen.com/auralast ra. 


WINDOWS & DOORS 


AuraLast RELIABILITY for real life | JELD' WEN. 


NEZ 


Circle no. 01. 


©2004 JELD-WEN, inc. JELD-WEN, AuraLast and Reliability for real life are trademarks or registered trademarks of JELD-WEN, inc., Oregon, USA. 
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The majority 
ofthe C2C E 
Competition sites [7 
will be devoted to 
affordable hous- — 
ing. "We're trying 
to show the issue 
of affordability 
can and should 
be tied to sustain- 
ability says com- 
petition advisor 
Gregg Lewis, AIA. 


MTR Me ama meee is Completely self-contained." 


precious cargo 


-— esigned by Australian 
^. architect Sean Godsell, 
| FutureShack recycles a 
te ready-made, 22-foot- 

long shipping container into 
low-cost, mobile shelter for dis- 
placed refugees and victims of 
natural disasters. Equipped with 
streamlined industrial materials 
such as plywood cladding for 
the interior and steel plumbing 
fittings, the unit can be ready 
for occupancy within 24 hours. 
The shipping container-cum- 
cottage is completely self-con- 
tained; the interior is constructed to double as storage 
for the roof and footings, enabling multiple units to be 
stacked quickly and moved to crisis sites. The structure 
is also sturdy enough to serve as long-term housing. 

Winner of Architecture for Humanity’s international 
relief housing competition, Godsell’s FutureShack offers 
shelter as well as a sense of home and security for people 
in unstable situations. The prototype will be on display 
in the Arthur Ross Terrace and Garden of the Cooper- 


Photos: Eric Carter 


Hewitt National Design Museum in New York from The extendable parasol roof accommodates solar tiles 
May 14 through Oct. 10. Call 212.849.8400 for museum and shields the structure from the sun. Folding sleeping plat- 
hours or visit www.cooperhewitt.org.—shelley d. hutchins forms and tables keep interior spaces simple and utilitarian. 


competing interest 


^^ radle to Cradle, the book by William McDonough, FAIA, and chemist Michael 
| , Braungart about their philosophy on sustainable design, is more than a publica- 
ws tion. It's now become the framework for a new architectural contest, the C2C 
Home Design and Construction Competition. Open to students and professionals, the 
program invites housing proposals for lots in Roanoke, Va., the home of sponsoring 
agency Roanoke Regional Housing Network. “Designs will be evaluated on the degree 
to which they relate to the Cradle to Cradle principles," says competition advisor 
Gregg Lewis, AIA, of SmithLewis Architecture in Roanoke. 

C2C's relationship to Cradle to Cradle isn't the only factor distinguishing it from 
other design competitions. It also gives student winners the chance to participate in the 
building of their projects. The judging panel includes McDonough and Los Angeles 
architect Randall Stout, FAIA. Registration will open late this month and close in mid- 
October; submissions are due December 15 and the jury will convene early in 2005. For 
more information, e-mail gregg ? smithlewis.net or call 540-343-5500.—meghan drueding 


Remaking the Way 
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The JELD-WEN® Santa Fe is a molded wood fiber interior door that offers you the warmth and charm of a planked, solid wood door for a 
fraction of the price. It transitions comfortably from cottage or bungalow to a contemporary or starter home, giving you a classic, value-added 
option with a preprimed, ready-to-be-painted surface. To learn more about the Santa Fe and all of our reliable JELD-WEN windows and doors, 


/isit www.jeld-wen.com/santafe. 


RELIABILITY for real life” | JELD'WEN. 


WINDOWS & DOORS 


.. Circle no. 287 


62003 JELD-WEN, inc. JELD-WEN and Reliability for real life are trademarks or registered trademarks of JELD-WEN, inc., Oregon, USA. 
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building blocks 


p p ` fter selling more than half a million of her 


» previous books, Sarah Susanka has finally 
written the book she's always wanted to write. And 
once Home by Design treks its way through the wilds 
of amazon.com, residential architects should begin 
reaping the rewards of her efforts. 

You can think of Susanka's books (The Not So Big 
House, Creating the Not So Big House, Not So Big 
Solutions for Your Home, all published by Taunton 
Press) as a kind of college extension series on residen- 
tial architecture. The Not So Big House might be a 
100-level course, an “Intro to Residential Design" for 
the lay public. By that logic, Home by Design is a 
300-level class, packed with information readers can 
use with their architects, their builders, their interior 
designers. Under the organizing concepts of space, 


light, and order are nuts-and-bolts specifics about 


BY DENNIS WEDLICK 
Wetten with Philip Langdon 


www.residentialarchitect.com 


F ennis Wedlick has also been waging a war of words against design 
4 2» ignorance. Like Susanka's opus, his previous books (The Good 
l _ Home and Good House Parts) break down the elements of pleasing 
w= residential architecture into bite-size morsels for a lay audience. But 
his latest book, Designing the Good Home, has a more activist agenda, albeit | 229 pp. New 
one that's cloaked as a continuation of his architecture lessons. 

The multilayered book (for which I've written the foreword) looks at the 
work of Peter Bohlin, Hugh Newell Jacobsen, and Obie Bowman. Wedlick 
employs these “romantic modernists,” as he calls them, to push the subtle 
message that meaningful, satisfying houses don't result from the imposition 
of a specific style of architecture. The design must grow organically from 
within—a wonderful, original combination of an architect's abilities, a site's 
virtues, and a client's needs and desires.—s.c.c. 


SARAH SUSANKA 


Home by Design, 
Sarah Susanka. 
256 pp. Newtown, 


Conn.: Taunton 
Press. 2004. $35 
(hardcover). 


Transforming | 


Your House ] 


i 
Into Home Bg 
y 


ceiling heights, alignments, window positioning—all 
illustrated with relevant photography. She’s even had 
some photos manipulated to show what the same room 
might look like with and without a particular architec- 
tural element. 

This is Susanka's A Pattern Language, written in a 
far more accessible vernacular. It's the continuation of 
a conversation she's been having with her readers for 
years now. She's gained their trust, she earned their 
attention, and now she's teaching them some funda- 


mentals that will serve us all.—s. claire conroy 


Designing the 
Good Home, 
Dennis Wedlick. 


York: Harper 
Design Interna- 
tional. 2003. 
$50 (hardcover). 
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THE MORGAN COLLECTION 


RELIABILITY for real lif" | JELD'WEN. 
| WINDOWS & DOORS 
" " — - : - Circle no. 221 — 


©2003 JELD-WEN, inc. JELD-WEN and Reliability for real life are trademarks or registered trademarks of JELD-WEN, inc., Oregon, USA. 
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on the boards / tree huggers 


' 1 ike every architect, Christof Jantzen, Associate AIA, 


j | has a drawer full of designs that never made it off the 


| drawing board. His particular favorite: a 600-square- 
foot outbuilding he calls the “tree house.” The steel-and- 
glass project is designed to float atop a main house, 
supported by a single concrete column and a concrete 
stair. Envisioned as a retreat from daily life, the tree house 
can serve as anything from an office to a painting studio. 
“We originally designed it as an addition to an existing 
wood cabin on a lush, sloping site,’ says Jantzen, who is a 
partner in the Los Angeles office of the German firm 
Behnisch, Behnisch & Partner and designed the tree house 
independently. “We needed to reduce the cost of the foun- 
dation and retaining walls on the hillside, so the idea was to 
lift the structure as much as possible. That’s where the idea 
for the tree house came from.” The freestanding building 


sits on a concrete slab that hovers 5 feet above and 10 feet 


www.residentialarchitect.com 


| = i 
Christof danizens iffa "pavilion 
occuples iis Gravityfüefying Boeitlon thanks 

goxdohcleteXleteel" and'glassistipports. 


a 


behind the main residence. Walls 
of insulated glass panels and glass 
structural beams bring in views of 
the surrounding treetops; Jantzen 


used steel only where necessary to 


achieve nearly total transparency. 


All images courtesy Christof Jan 


He also designed the cloud painting that graces the 
building's multicolored glazed glass ceiling. ^We wanted 
to immaterialize the glass so it becomes more fabric-y, 
more textile-y;" he explains. The painting is imprinted 
onto the glass in a silk printing process and works with 
layers of opaque and translucent color to provide dream- 
like images that change with the sun's movement. 

Jantzen hasn't given up hope that the tree house will 
someday be built. “We felt it was such a pity to have it 
abandoned,” he says. “If somebody falls in love with it, it 
could be customized to an existing site and attached to a 


specific house.”—meghan drueding 
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Architecturally challenged 
competitor's alignment 


Architecturally perfect 
Crown System alignment 


SYSTEM 


Only the patent-pending Crown System achieves perfect and proper " 
architectural alignment of the balusters with the rake of the rail to rown 


offer great visual architectural style. 


Visit www.crownheritage.com for more details. Or call 1.800.745.5931. eritage 
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K+b stud 


kitchen: 
small victories 


O 


. Within a mere 1,250 square feet of total living space, New York-based 
| afchitect Belmont Freeman managed to make a hardworking Manhat- 
l "tan kitchen feel spacious and sedate. Quite a feat, considering the 
.— 12-foot-by-8-foot alcove also serves as a laundry room, coat closet, 
guest bath, and pantry. What's more, all the kitchenware fits neatly into 
place without the benefit of upper cabinets. Oh, and the room functions 
effortlessly for a client who really cooks. It's a high-intensity but low- 
static 96 square feet. 

“Our aspiration was to keep it clean and completely open, so it didn't 
look too much like a kitchen, and to sustain the views out across City 
Hall Park to the Brooklyn Bridge," says Freeman. An admirable goal. 

Sidelined floor-to-ceiling maple cabinets conceal 


36 


most of the room's multiple personalities, while an 
8-foot-by-3-foot hollow box helps contain the 
owner's Japanese culinary tools. Cantilevered out 
from a structural steel column, a maple island 
offers generous drawers and an ample prep or serv- 
ing surface. A steel blade lends support to the float- 
ing rectangle and all but disappears among score 
lines in the concrete floor. 

A carefully orchestrated work triangle starts in 
one corner with cold storage, moves out to the prep 
island, and then back against the wall for cooking 
and cleanup. Stainless steel cabinets, appliances, 
countertop, backsplash, and wall covering make an 
easy task of disinfection, plus the gleaming metal 
helps brighten the windowless niche. Freeman 


A frosted glass wall (left) sepa- 
rates the master bath from the 
entrance hall and creates a 


praises the “miracle metal fabricators” who, among glowing welcome beacon for | 
other achievements, produced a micro-peened fin- guests. A ship's ladder connects | 
ish on the stainless wall. “It’s like sandblasting, but living spaces to the work studio 


instead they use little round beads of glass or steel A CU SUID. MORONA S REIR 
venience, while discouraging 


shot,” he explains. “It gives the metal zillions of business asaosietes fram wan 
minuscule dents that render the surface velvety dering up into private areas. 
smooth, but resist fingerprints.” 
Keeping with the stealth-kitchen theme, the 
stovetop vent is recessed into the ceiling, as is a 
long fluorescent light fixture. A rear wall is jam- 
packed with appliances (including washer and 
dryer) but remains serene because each component is 2 feet wide, cre- 
ating a pleasing rhythmic line. “We went to extreme pains to make this 
artistic minimalist composition,” says Freeman, “but it’s still a highly 
usable kitchen.” 


———_— 


project continued on page 38 
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Seeking a downtown 
live/work space, the client 
purchased and renovated 
two apartments, one 
above the other, in a 
converted commercial 
building. Maple flooring 
and cabinetry offer a 
warm contrast to the 
more industrial materials, 
including concrete, steel, 
and glass (left). The sim- 
ple floor plan (below) 
includes an open kitchen 
and living area, a semi- 
concealed master suite, 
a small bedroom for the 
client's daughter, and 

an additional bath just off 
the kitchen. 


Guest room 


www.residentialarchitect.com 
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k+b studio 


bath: 
steam clean 


Teeman's design rigor, coupled with a self-im- 
dosed edict to preserve sweeping spaces (see pre- 
vious pages), carried over into the master bath and 
> steam room. With only two exterior walls in the 
| , apartment's footprint, natural light is at a pre- 

į mium. So Freeman limited the number of interior 
|. partitions that extend to the ceiling, and none 
" touches an outer wall. “We started thinking about 


A 


Christopher Wesnofske Photography 


Indirect lighting and varied textures 
prevent the sparse design from 
being antiseptic. In fact, Freeman 


what's the very least you have to enclose in a bath 
and it comes down to the toilet and shower." 

The lav area flows unimpeded into the master 
sleeping zone and is delineated solely by a con- 
crete floor pad. A hollow concrete wall supports 
the integrated stainless sink/vanity and two draw- 
ers for storage. The foot-deep wall also holds a 
mirrored medicine cabinet and conceals a maze 
of plumbing, air ducts, and ventila- 
tion equipment. Luckily, the client 
also bought the residence below for 
his studio and gallery, so pipes, ` 
wires, and ducts could be routed 
between floors. 

A sauna-inspired cedar ceiling 
rimmed in aluminum covers the 
adjacent “wet room,” which contains 
a prison-spec steel toilet on one side, 
a showerhead on the other, and a big 
floor drain in the middle. Heavily 
frosted glass walls flank the room, 
providing both light transference and 
privacy. Epoxy-coated white plaster 
caps the ends, so the entire enclosure 
can get steamed.—shelley d. hutchins 


architect: Belmont Freeman Architects, 
New York 


general contractor: Bryan Deuitch, 

New York; structural engineer: 

Ross Dalland, New York; electrical 

engineer: Atkinson Koven Feinberg 
Engineers, New York; lighting design: 

O Ann Kale Associates, New York; stain- 


hoped the results would be more hot 
than cold. “When there’s someone in 
the shower, the sound of the water 
and the silhouette are pretty sexy.’ 


less steel fabricators: Noris Metals, 
Brooklyn. 


resources: appliances: Miele; plumb- 
ing fittings: American Specialties and 
custom; plumbing fixtures: T&S Brass 
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and Bronze Works and Speakman; 
refrigerator: Traulsen. 
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Bellagio™ Capri ` 


Palazzo™ Series Interior Doors 


With the ultimate goal of adding beauty and value to every home, Masonite® introduces the new 


Palazzo™ Series Collection. The natural beauty of distinct raised moulding, unique high-definition panel 


profiles and an exceptionally smooth surface make the Palazzo Series Collection the ultimate in elegance. 


Masonite. The Beautiful Door." 


Masonite International Corporation 


www.masonite.com Circle no. 64 


Masonite, Palazzo, Bellagio, Capri and Masonite. The Beautiful Door. are either registered trademarks or trademarks of Masonite International Corporation. 


TAKE A CLOSER LOOK. 


Water holdout measures how well a 


housewrap keeps out rain, snow and sleet. = EXCEPTIONAL 
Independent tests prove Typar HouseWrap = 100 WATER 
far exceeds the minimum standards for z HOLDOUF 

eo 


water holdout. Keeping water out may help 
prevent mold, mildew and water damage 
in the wall cavity. 

Because it’s the ideal secondary weather 
barrier, you can trust Typar to protect your 
sheathing and frame during construction. And 
Typar will continue to resist moisture penetration M 
for the life of the home. 

So if youre looking for a housewrap you can count 
on, stop your search at Typar HouseWrap. Trust it for your 
next project. 

For more information, call 1.800.284.2780 


or visit www.typarhousewrap.com. 
Circle no. 388 


NEW TYPAR HOUSEWRAP. 


TO WATER IT ACTS LIKE 
A STOP SIGN. 


perspective 


public citizens 


a new nonprofit provides a model 


for pro bono work. 


by john peterson 


FN very year, architec- 
L^ ture firms and prac- 
“eae” titioners receive 
requests for pro bono or 
reduced-fee work. Typical- 
ly, these inquiries come 
from communities, church- 
es, nonprofit organizations, 
and the like—sources who 
genuinely cannot afford to 
pay market rates. Unfortu- 
nately, very few firms have 
institutionalized ways to 
field and respond to these 
requests, much less execute 
the projects to the same 
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level of quality as their reg- 
ular work. 

Within our own firm, 
Peterson Architects, we 
discovered—as most archi- 
tects do—that our pro bono 
work was “catch-as-catch- 
can,” slipped in between 
paying work. Also, our 
appetite for these types of 
jobs was simply greater 
than what our for-profit 
firm could carry. And we 
knew our situation was 
hardly unique. 

As we thought about 
structuring our own pro 
bono practice and public- 


interest efforts, we explored 
the ways other architects do 
so and how the profession 
as a whole supports this 
kind of work. In our obser- 
vation, commitment by 
architecture firms is erratic, 
there is little or no recogni- 
tion of these efforts, and 
existing pro bono services 
often suffer in quality from 
lack of understanding and 
support. While many indi- 
vidual firms are quite gen- 
erous, the profession as a 
whole has not recognized 
pro bono service as a 


continued on page 44 


Courtesy Public Architecture 


Public Architecture’s open- 
space strategy for San Fran- 
cisco’s South of Market Area 
neighborhood features 
pedestrian-friendly maneuvers 
and public transportation. It 
proposes a gradual metamor- 
phosis from the area’s current 
state (top left) to wider side- 
walks and a designated bus 
line (top right and bottom left) 
and finally a designated light 
rail stop (bottom right). 


www.residentialarchitect.com 
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perspective 


fundamental obligation of 
professional standing—or 
as an integral component of 
a healthy business model. 


taking action 

Two years ago, our firm 
incorporated a dedicated 
nonprofit organization 
called Public Architecture, 
which puts the resources of 
architecture in the service 
of the public interest. We 
act as a catalyst for public 
discourse through educa- 
tion, advocacy, and the 
design of public spaces and 
amenities. 

Rather than waiting for 
clients or funding, Public 
Architecture both identifies 
and solves practical prob- 
lems of human interaction 
in the built environment. 
Our first three design pro- 
jects, which were initiated 
under the auspices of Peter- 
son Architects, include an 
open-space strategy for for- 
mer light-industrial urban 
areas, a shelter for day 
laborers, and an accessory 
dwelling unit, the next step 
in the evolution of the sub- 
urban landscape. Each of 
these is being conceived as 
a prototype for adoption in 
other cities across the 
country, a criterion for 
every project that Public 
Architecture undertakes. 

In an effort to engage our 
peers and develop a more 
pronounced culture of pro 


Mende Design 


Public Architecture cohabits with its 12-year-old "host" firm, Peterson 
Architects, in the SOMA section of San Francisco. The two organi- 
zations also share staff. Pictured from left to right are Arlene Lee; 
John Cary, Associate AIA; Ted Arleo; Michelle Huber (front); Karen 
Gellert; Patrick Perez; and author John Peterson. 


bono service within the 
profession, we recently 
launched a national cam- 
paign called the 1% Solu- 
tion, which challenges 
architects to contribute a 
minimum of 1 percent of 
their working hours toward 
public-interest efforts. One 
percent of the standard 
2,080-hour work year 
equals 20 hours annually, 
which represents a modest 
—but not trivial—contribu- 
tion to the public good. If 
all members of the architec- 
ture profession were to con- 
tribute just 20 hours per 
year, the aggregate contri- 


“we believe firms have much to gain 


from carefully coordinated public-interest 


efforts and pro bono service." 
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bution would approach 
5,000,000 hours—this is 
the equivalent of a 2,500- 
person firm working full 
time for the public good. 


real solutions 
Some portion of this poten- 
tial contribution is, of 
course, already being made. 
Our research suggests, 
however, that current con- 
tributions are most often 
made by smaller firms 
(fewer than 15 members), 
which limits not only the 
quantity of the profession's 
overall contribution but 
also—due to the concentra- 
tion of specialized expertise 
in larger firms—its quality. 
And, for both legal and 
financial reasons, some 
architects make efforts to 
stay away from pro bono 
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service altogether. 
Historically, there are 
several explanations for 
architects' reluctance to 
assume what we believe to 
be a fundamental obligation 
of a licensed professional. 
Compared with the fields 
of medicine and law, archi- 
tecture's principal profes- 
sional organization, the 
AIA, has made only a 
vague commitment to pub- 
lic-interest service. While 
American Bar Association 
(ABA) guidelines specify 
50 hours of carefully 
defined pro bono service 
per attorney per year (2.5 
percent of the standard 
work year), the AIA “Code 
of Ethics and Professional 
Conduct” merely suggests, 
“Members should render 
public-interest professional 
services and encourage 
their employees to render 
such services.” This stan- 
dard has little practical 
effect on the commitment 
of AIA members and has no 
effect on nonmembers. 
Liability concerns, in 
particular, make architects 
hesitant to donate their ser- 
vices. A licensed architect 
is both professionally and 
personally liable; his or her 
personal assets cannot be 
protected by incorporation. 
As we have discovered in 
our own for-profit practice, 
municipalities and other 
potential recipients of pro 
bono services are often 
loath to negotiate language 
that would establish a rea- 
sonable balance between 
reward and risk. Their 
continued on page 46 
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Once IN A GENERATION THERE COMES ALONG 
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STRENGTH AND STYLE THAT WE SAY, "HERE IS 
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A BORN LEADER." of Building America 


ANNOUNCING JUST SUCH A LEADER - PRESIDENTIAL SHAKE TL’, 
BOASTING THREE LAYERS OF THE INDUSTRY’S FINEST QUALITY 
COMPONENTS, THIS BEAUTIFUL TRI-LAMINATE SHINGLE PROMISES 
THE ULTIMATE IN PERFORMANCE, DRAMATIC WOOD-LIKE STYLING 
AND UNPARALLELED DEPTH AND DIMENSION. THROW IN ITS CLASS 
A FIRE RATING AND A LIFETIME LIMITED TRANSFERABLE 
WARRANTY*, AND YOU HAVE A PRESIDENT DESTINED TO SERVE A 
LONG AND ILLUSTRIOUS TERM. 


FOR MORE ON PRESIDENTIAL SHAKE TL OR CERTAINTEED'S OTHER 
FINE ROOFING PRODUCTS, CALL 1-800-233-8990 OR VISIT 
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Wawa Stores Get 
Lasting Birthday Gift 


Wawa, the convenience store 
known for friendly service, 
turns 40 this year and is get- 
ting a facelift to celebrate. 
Wawa, with design assis- 
tance from LynchMartinez 
Architects of Ambler, PA, is 
undertaking a renovation 
effort which involves re- 
placing worn out trim with 
AZEK at Wawo’s first store. 
In new Wawa stores (shown 
above), AZEK is being used 
for fascias, rake mouldings 
and louvers, plus a safety 
fence on roof decks. 
Architect Jim Dodrill was 
directed by Wawa to use low 
maintenance materials for 
this store and all future 
new and remodeled stores. 
According to Dodrill, "AZEK is 
unique in its color density, 
resulting in no need to paint 
it.” Now that's a birthday gift! 
Do you have an AZEK project to 
share? We'd love to hear about it! 
Email us at info@azek.com and 


include photos! Your project just 
might end up as an AZEK Inspiration! 


AZEK 


TRIMBOARDS 


www.azek.com * (877) ASK-AZEK 
(877) 275-2935 


© 2003 Vycom Corporation, Moosic, PA 


perspective 


Residential work by 
Peterson Architects 
includes this San 
Francisco remodel, 
which is currently 
under construction. 


suspicions come in part 
from finding themselves in 
an unfamiliar situation and 
with little outside support. 
Accordingly, with the assis- 
tance of Long & Levitt, 
LLP, who are providing pro 
bono legal services for 
Public Architecture, the 1% 
Solution will provide 
examples of user-friendly 
language that will help 
remedy this understandable 
impediment. 


cost-benefit 

We believe firms have 
much to gain from carefully 
coordinated public-interest 
efforts and pro bono ser- 
vice. With respect to eco- 
nomic swings, for example, 
engaging in pro bono work 
can help dampen fluctua- 
tions in staffing. It enables 
firms to explore new pro- 
ject types and serves as a 
strong public relations and 
recruitment tool. 


“the 1% Solution will enhance the 


[architecture] profession’s engagement 


with the community, correcting a widely 


perceived gap between the two.” 
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The 1% Solution 
addresses commitment, 
support, and recognition, 
and will significantly 
increase the quantity and 
quality of architectural ser- 
vice in the public interest. 
By making such work a 
regular part of architectural 
practice, the 1% Solution 
will enhance the profes- 
sion’s engagement with the 
community, correcting a 
widely perceived gap 
between the two. Docu- 
menting model efforts of 
public-interest practice will 
help increase the effective- 
ness of architects’ contribu- 
tions to society. And by 
demonstrating the value of 
architectural services, the 
1% Solution will increase 
awareness of design in the 
built environment. ra 


John Peterson, founder and 
chairman of Public Architec- 
ture, is principal of Peterson 
Architects in San Francisco. 
Public Architecture's 
executive director, John 
Cary, Associate AIA, and 
senior advisor, TimCulva- 
house, AIA, contributed to 
the research and writing 
of this article. 
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Trimboards is the 


The category shift is on! The future of trim is cellular pvc and AZEK 


brand leader. 


With unequalled Uniformity, Durability, Workability and Beauty, AZEK trim products are 


the perfect replacement for wood in all non-stress bearing applications. 


Available in boards, sheets, cornerboards, and beadboard, AZEK fits all of your trim 
needs. Visit your AZEK Dealer today to see the future of trim in AZEK Traditional and 


Frontier textures. You, and your customers, will be glad you did. 


Truly Reversible, Truly Amazing 


AZEK Frontier Series is a truly 
reversible trim product fea- 
turing a rustic texture on one 


side and smooth TRIMB OARDS 


on the other. For 
the easiest instal- www.azek.com * (877) ASK-AZEK 
(877) 275-2935 


lation, Frontier lies 


flat on either side! © 2003 Vycom Corporation, Moosic, PA 
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WINDOWS THAT CREATE YOUR VISION 


When Architect John Fulton and Custom 
Home Builder Richard Farmer partnered to 
design and construct this 6,800 square foot 
residence, they turned to Kolbe & Kolbe 


windows & doors to help create their vision. 


A. strong focus on quality details was the 
key to creating this English Country style 
home. Details such as the authenticity of 
Kolbe & Kolbe's simulated divided lites, 
paired with the versatility of their extensive 
product lines, made Kolbe & Kolbe the clear 
choice. Kolbe & Kolbe windows & doors 
are built from your perspective and to 
your exact specifications. So when you're 
required to concentrate on the big picture, 
it's nice to know that Kolbe & Kolbe is 


focused on the details. 
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Kolbe & Kolbe www.kolbe-kolbe.com 


Private Residence 


Windows & Doors 1-800-955-8177 Troutville, VA 
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LACK BEAUTY 


Nothing surpasses the classic beauty of a natural black 


slate roof as the crowning glory to a fine building. 
And nobody has a better reputation for providing the 
highest quality unfading black slate, than North 
' Country Slate. Drawn from a single quarry exclusive 
to North Country, this smooth, rich material 
exhibits a slight luster prized by architects 
and building owners around the world. For 
the highest quality - and sheer good looks - 
make sure you specify your black slate as 
North Country Unfading Black. It’s just one 
of the broad range of colors we offer, with the 
textures and sizes that promise the perfect 
finish to your project. For more information, 
= contact us today. And go with North 


America's best. Fy 


| North Country Slate Metalcrafts Inc.- Savannah, GA 


Tel: (416)724-4666; Toll-Free: y -800-975-2835; Fax: (416) 281-8842 
Email: info@ncslate.com; www.northcountryslate.com 
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COMFORTABLE SURROUNDINGS 
SUBTLE PRESENTATION 


AND WE'RE TALKING ABOUT 
THE HVAC SYSTEM FROM UNICO 


As demonstrated in this beautiful Laguna Beach, Californi: 
home, the Unico System’s flexible mini-ducts fit easily int 
the most complex designs where conventional systems can 


Despite this home's curved walls and vaulted ceilings, th 


Unico System provides even temperatures throughout eac 


room. And the Unico System is the perfect complement te 
this home’s radiant floor heating. As shown below, outle 
are small, subtle and blend into any décor. With the Unie 
System, you Il enjoy the superior performance of quie 
draft-free heating and cooling all year long. For complet 
information on the high-performance Unico Systen 
call 1-800-527-0896 or visit us on the web a 


www. unicosystem. com. 
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We make lots of things, 


Ea 
ds 


but we specialize in makine 
homes look better & last longer. 


Do it Once...Do it Right... 
Never go Back to Wood.” 
ROT 


inia 24354 * 800/345 
a.royalmouldings. gaa 


TNT 


— 


Give your customers a permanent backyard vacation. 


Install low-maintenance TimberTech^ Decks and send your customers to relaxation. Build beautiful decks - free 
from the headaches of staining and sealing to keep customers happy and get referrals. 


]o become an Elite Contractor or for more information, visit www.timbertech.com or call 1-800-307-7780. 


ETT) mies 


New TwinFinish Tongue-And-Groove 5/4 Plank 2x6 Plank Ornamental Railing System 
5/4 Plank Plank 


Colors available: TimberTech Cedar, Grey and Redwood. 
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beyond the glass door 


the best architects’ offices are designed from the inside out. 


by cheryl weber 


W hen Kem Hinton, 
FAIA, and Seab 

7 = Tuck, FAIA, 
decided to design new 
offices for their staff of 15, 
they wanted something out 
of the ordinary. So the 
owners of Tuck Hinton 
Architects, Nashville, 
Tenn., bought the Civil 
War-era Elm Street 
Methodist Church and 
transformed the interior 
with such cool touches as a 
studio in the tall sanctuary, 
candelabras for nighttime 
lighting, and, in the 
vestibule, a Louis Kahn 
quote that reads “Architec- 
ture must have the religion 
of light.” The message fits 
the firm and the old church. 
“Since we work diligently 
to have natural illumination 
in our buildings, that quote 
is sort of sacred to us,” says 
Hinton. 

Like clients who want to 
make a personal statement 
with their houses, upwardly 
mobile architects are doing 
everything their budget will 
allow to create signature 
work spaces. Ideally, the 
offices become a life-size . . 
marketing piece that says “i love this place and did it for myself. 
something about a firm's . . ] 
creativity and most deeply people say, ‘this looks just like you." 
held values. Given its his- 
toric landmark status in the —gerry cowart, aia 

continued on page 54 
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community, Hinton says his 
divinely inspired building 
has become a terrific mar- 
keting tool. 

One of the challenges of 
designing an architectural 
office, though, is that it is 
both an office and a work- 
shop. Rather than a tidy 
stage set, it’s a place where 
models must be built, work 
in progress must be pinned 
up for critique, and a gazil- 
lion granite samples stored. 
So designing the ultimate 
advertisement also raises 
issues of in-house efficien- 
cy and productivity, not to 
mention staff morale and 
office culture. 

Those fundamentals 
were at the forefront of 
Steven Ehrlich's mind when 
the Culver City, Calif., 
architect converted an old 
dance hall to studio space 
six years ago. Ehrlich, 
FAIA, ticks off the design's 
strong features, meant to 
inspire his staff of 18: a 
large, light-filled atelier 
with “room for the mind to 
soar and expand,” original 
antique maple floors, a 
model-building shop in an 
attached former garage, and 
a 14-foot-square glass roll- 
up door that opens a meet- 
ing room to a private ter- 


race containing a 100-year- 
old rubber tree. Worksta- 
tions are nothing fancy, just 
birch plywood partitions 
and linoleum desktops on 
solid doors. “It’s simple, 
but a real treat for us,” 
Ehrlich says. "It's a warm, 
industrial space. Clients can 
see what we're doing, and 
the work speaks for itself." 


place and 
provenance 

In searching for projects to 
feature in his recent book, 
The Designer's Workspace: 
Ultimate Office Design, 
author Douglas Caywood, 
Associate AIA, called upon 
a surprising number of 
nationally known, award- 
winning architects who said 
their offices were not ready 
for prime time (see “Office 
Space" sidebar, right). 
Many of the firms, he says, 
occupied rather generic 
space in strip malls or 
office towers. Their offices 
were viewed as little more 
than a staging area for pro- 
duction drawings. 

Moule & Polyzoides, 
Pasadena, Calif., lies at the 
other end of the spectrum. 
In 1999, when they were 
contemplating a move, part- 
ners Elizabeth Moule and 
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office manual 


ow much office space does an architecture 
firm need? Is there an optimal layout? What 
impression do you want to convey to clients 
who walk through the front door? Those are 
some of the questions Doug Caywood helps 
architects answer in his book The Designer's Work- 
space: Ultimate Office Design (Elsevier, 2004, $59.95; 
www.books.elsevier.com/architecturalpress). The book 
contains 50 case studies of architects who've designed 
their offices, ranging from small to large firms and 
from new construction to renovations and adaptive 
reuse. Included are sections and floor plans. But per- 
haps the most useful information is a comprehensive, 
six-page "workspace design checklist" that asks both 
philosophical and practical questions. For example, 
employees might be asked: What is our firm image? 
What are our clients looking for? What is it about our 
physical environment that makes you want to work 
here? What do you wish would change? Other ques- 
tions help architects take stock of current equipment 
and furnishings, anticipate future needs, and decide on 
a design approach for the new office based on a firm's 


organization.—c.w. 


Stefanos Polyzoides put a 
great deal of thought and 
energy into acquiring a 
building that went to the 
core of the practice's identi- 
ty. Deeply committed to 
New Urbanism, they looked 
for a location in downtown 
Pasadena near the train 
lines. The search led them 
to a building that architect 
Wallace Neff had designed 


“we work diligently to have 


natural illumination in 


—kem hinton, faia 
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for his own offices in 1927. 
Although the building was 
not for sale, Moule and 
Polyzoides persuaded the 
owners to sell it as a poorly 
managed red-tag property. 
The firm did a seismic 
upgrade and renovation, 
which included installing 
green electrical and HVAC 
systems and low-energy-use 
fixtures and appliances, and 
using recycled or renewable 
materials. The architects 
filled a courtyard with 
drought-tolerant plants. 
When the land next door 
went up for sale, they 
bought it, too, and put up a 
10-unit apartment building 
with a courtyard and foun- 
tain, adding landscaping 
that improves the building’s 
continued on page 56 
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connection to the street. 
“The office is a perfect 
example of how we think 
one can live in Southern 
California,’ Moule says. “In 
a walkable neighborhood, 
near transit, in a lovely old 
building with green tech- 
nologies." 

The building's floor plan 
required some compromis- 
es, though. Moule & Poly- 
zoides occupies the offices 
largely as Neff did. He had 
designed the space to house 
his staff, his contractor, and 
several other businesses, 
whereas Moule & Poly- 
zoides' 27 employees use 
the entire building. That 
means the principals and 
administrative staff need to 
work in some of the sepa- 
rate, smaller offices. “It is 
only a partially open plan, 
not as much as we would 
like,” Moule says. “On the 
other hand, it’s an office of 
diverse character and inti- 
macy that is quite charming. 
It feels residential and very 
comfortable—great qualities 
for an office of any kind.” 

Fred Fisher, FAIA, Fred- 
erick Fisher and Partners 
Architects, Los Angeles, 
feels the same way about 
his offices, designed and 
occupied for years by the 
noted architect A. Quincy 
Jones. Fisher, who oversees 
a staff of 25, wasn’t active- 
ly looking to relocate from 
his warehouse studio in 
Santa Monica. But as he 
drove by the building on 
his way to work one day, 
he noticed a for-sale sign. 
Of 1950s vintage and well- 
known in the community, it 
was a “once-in-a-lifetime 


opportunity,” Fisher says. 
“I knew the owner, Quincy 
Jones' widow, Elaine, and I 
was fortunate to get it 
before a nearby property 
owner bought it to tear 
down for parking." 

Because of the build- 
ing's provenance, Fisher 
made only minor changes. 
It had never been anything 
but an architectural office 
and was in good condition. 
The 5,400-square-foot inte- 
rior is much more divided 
than Fisher's former ware- 
house, though, and it lacks 
some efficiency. The three 
partners have private 
offices; there's a lot of cir- 
culation and three separate 
meeting areas. But Fisher 
likes the greater privacy 
and its nice domestic scale. 
There are some fabulous 
perks, too, such as the five 
courtyard gardens that 
Fisher had redesigned by 
noted California landscape 
architects Pamela Burton, 
Jay Griffith, and Nancy 
Goslee Power. “We have 
our own collection of gar- 
dens, which have become a 
real amenity for the work 
space,” he says. 

Visiting clients also 
notice the fixtures and 
Saarinen chairs the partners 
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"It's an office of diverse character 
and intimacy that is quite 
charming. it feels residential 


and very comfortable ...” 


——elizabeth moule 


purchased secondhand to 
keep the building in period 
style and complement the 
original custom furniture. 
Fisher's office has a built-in 
wood and black vinyl sofa, 
and his desk is a dramatic 
piece of dark-stained oak, 
U-shaped and 10 feet long, 
that floats on skinny legs. 
"People sometimes ask, 
if we're buying a building, 
why not build it ourselves 
or remodel it into our 
style,’ he says. “Our feel- 
ing is that this building 
reflects our values, in terms 
of a very comfortable 
workshop, beautiful day- 
light, direct connection to 
gardens, a straightforward 
use of structure, and a mix 
of materials. There is a 
whole collage of materials 
in this building—river peb- 
bles embedded in concrete, 
mahogany paneling, Dou- 
glas fir decking, exposed 
concrete block. Those are 
things we do as well." 


a matter 

of principal 

A redesign is a chance to 
rethink the way architectur- 
al offices work. Hierarchy, 
culture, and the way people 
communicate are all wait- 
ing to be defined. In a new 
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building, of course, any- 
thing is possible, but a his- 
toric building is what it is. 
Its character often overrides 
first instincts and can lead 
to interesting solutions. 
When the Cowart Coleman 
Group, Savannah, Ga., 
adapted a double carriage 
house for office use three 
years ago, principal Gerry 
Cowart, AIA, appointed an 
intern as the project archi- 
tect and involved everyone 
in the design. The 11-mem- 
ber staff had some say 
about where their cubicles 
would go. Some wanted a 
quiet location in the studio; 
others wanted to be in the 
middle of things. But the 
3,000-square-foot building's 
T shape dictated the general 
layout, to Cowart's initial 
misgivings. Since the short 
leg of the T was the logical 
place for a suite of offices, 
Cowart had to give up 
being in the fray of the 
design studio. “It took me 
two years to get used to 
designing in my own 
office,” he says. "The ceil- 
ing of my space is open 
to the entire upstairs, and 
a large glass area allows 
me to look into part of the 
studio, but it's not like 
continued on page 58 
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being there with everyone. 
It hurt me.” However, Cow- 
art says he's still very much 
the professor in the atelier. 
He overcomes the isolation 
by doing a lot of walking 
around from desk to desk, 
sitting down and drafting 
with a young architect look- 
ing over his shoulder. Cow- 
art's own office isn't bad, 
either. When he needs 
peace or privacy, he steps 
out on his balcony, which 
overlooks a quiet garden 
and church steeple. 

The layout of Hinton and 
Tuck's former Methodist 
church also elevates the 
partners—literally. They sit 
in the belfry, more like high 
priests than professors. Yet 
Hinton gives the unique 
setup a casual spin. “We 
think that's important—the 
two crazy people are up in 
the belfry,” he says. The 
separation comes in handy 
when the partners are deal- 
ing with sensitive personnel 
or client issues, but the 
abundant glazing keeps 
their offices from being a 
cocoon. “Our office's infor- 
mality is something that has 
made us successful," Hinton 
says. "We've very much 
aware of what's going on in 
a project at any time." 


“we have our own collection 
of gardens, which have 
become a real amenity for 


the work space." 


—fred fisher, faia 


making a 
statement 

A very different office is 
taking shape in Omaha, 
Neb. Now working on his 
third work abode to keep 
up with a growing practice, 
Randy Brown, AIA, is fin- 
ishing out the raw interior 
of a 6,000-square-foot sec- 
tion of the office building 
he designed in 2001. 
Through charrettes, the 
seven-person staff is “look- 
ing at ways we can make 
ourselves work better,’ 
Brown says. “Since design 
is what we sell, how can 
we use design to make our 
life at work easier and cre- 
ate spaces that inspire?” 
Some of the practical solu- 
tions include a model- 
building shop and place for 
power tools, a 40-foot-by- 
6-foot catalog-and-samples 
library (twice as large as 
his current one), and lots of 
pin-up walls and charrette 
areas right in the studio. 
Brown is ditching the 
sloped drawing surfaces 
and fiddling with new 
designs for desks. 

The studio may be the 
heartbeat of a firm. But 
Brown clearly views his 
office as something more: 

continued on page 60 


M 

os 
IF Pura BER de E202 200" ia g Ggv Mayer studios fce m LsbussREServed. fo. PINK is a registered trademark of Qwens Cornir 1004 Owens Corning. 
he QuietZone™ SOLSERENE™ Fabric Ceiling System. Attracts attention. And noise. The SOLSERENE ceiling is the ideal solution 
) improve the acoustical performance of any room or basement—even rooms with cathedral ceilings and hardwood floors. Advanced 
bric combined with a fiber glass core installs directly onto the ceiling joists, providing a smooth, seamless appearance that looks as good as it 
undis. It even makes accommodating lighting and HVAC systems easy. For architects and builders who want a real competitive advantage, the 


OLSERENE ceiling sets you apart. The QuietZone SOLSERENE Fabric Ceiling System is just one more way Owens Corning is quietly changing 
1e way you think about noise control. For a free brochure, visit www.owenscorning.com/solserene or call 1-800-GET-PINK. 


)USTICS 


TM 


INNOVATIONS FOR LIVING™ 


Circle no. 375 


practice 


an experimental showpiece 
for clients. “Our last office 
ended up winning a lot of 
regional, state, and national 
awards," he says. “We see it 
as a way of marketing, but 
also showing the world this 
is who we are and what we 
do.” There will be a high- 
tech conference room where 
the lights dim for Power- 
Point presentations or movie 
animations about a client’s 
project, and some spotlight- 
ed model stands. “It’s what 
Frank Lloyd Wright did 100 
years ago,” Brown says. 
“The Chicago studio had an 
octagon room with sketches 
on the walls. He had this 
great space where he sold 
design to clients.” 

A little drama is planned 
for the reception area, too. 


"it's a warm, industrial 


space. clients can see what 


speaks for itself.” 


Brown is designing a muse- 
umlike gallery that will 
accommodate 40 people for 
receptions. Throughout, 
natural materials such as 
woods will mix with high- 
tech lighting and recycled 
metal and glass. “We’ll 
incorporate recycled materi- 
als as a way to educate 
clients," Brown says. “In 
our old office we had a bath 


we re doing, and the work 


—steven ehrlich, faia 


sink with a knee-action 
valve that turned the water 
on and off. We do like to 
put in those elements that 
engage clients and make 
them ask questions.” 

Also in progress is the 
office of Daryl Rippeteau, 
AIA, in Washington, D.C.’s 
historic Logan Circle neigh- 
borhood, where buildings 
fetch prices unthinkable 10 


years ago. Fortuitously, 
Rippeteau bought a one- 
story warehouse in 1986 
and rehabbed it for office 
use. Now he’s knocked it 
down and is putting up a 
three-story building that 
will house ground-floor 
retail, 1,500 square feet of 
offices for his six staff 
members on the second 
continued on page 62 
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floor, and two apartments 
above. “The space will be 
utilitarian and I hope to con- 
vey a sense of industry or 
efficiency,’ Rippeteau says. 
“I don’t know where I'll be 
in 10 years in terms of 
design. So I’m not trying to 
present major design themes. 
Those will be presented in 
the work in progress.” 

Even so, one snazzy ele- 
ment will be five floor-to- 
ceiling aerodynamic fins on 
pivots between the work 
hall and a light-filled con- 
ference room that rotate 
shut when a meeting is in 
session. Rippeteau is hoping 
to put matching operable 
louvers on the exterior win- 
dows, though the review 
board stripped them off 
before approving the plan. 


street cred 

When architects lease office 
space five floors up, a street 
presence becomes even 
more of a challenge. Joe 
Sullivan and Gary Bruck 
Architects, Columbus, 
Ohio, found the perfect 
location in a century-old 
mid-rise building on the 
south edge of town. The 
firm took the top floor, 


“since design is what we sell, 
how can we use design to make 
our life at work easier and 


create spaces that inspire?” 


—randy brown, aia 


with its lovely views of a 
neighboring German-style 
village. But the partners 
negotiated a lease allowing 
them to redesign the lobby 
and entryway. They painted 
the office in glowing red, 
yellow, and purple hues. 
And a canted, umber-col- 
ored wall that serves as the 
gallery is visible from the 
street, thanks to a storefront 


glass-wall system. Eighteen 
feet high, with aluminum 
and cut-glass detailing, it 
makes a big impact. 

“You know there's some- 
thing different going on as 
you come to the front door,” 
Bruck says. “I think we are 
a classically rooted firm, 
yet our space is fairly con- 
temporary. It demonstrates 

continued on page 64 
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classical principles of scale 
and proportion in a contem- 
porary manner, to show that 
the theory still works no mat- 
ter what foil you place on it.” 
Whatever their office's 
location or character, archi- 
tects are improving their 
daily lives and their 
prospects by designing per- 
sonalized spaces that are 
part of the community. For 
75 years, Cowart's building 
had housed a bookshop 
called The Little House. So 
when the firm moved in, it 
changed its name to Cowart 
Coleman Group at The Lit- 
tle House. And it commis- 
sioned a front gate from a 
local artisan that has become 
a stop on the historic Savan- 
nah bus tour. Some people 
still wander through the gar- 


den and up to the door, ask- 
ing where the bookshop is. 

The garden itself is a 
conversation piece. The 
architects designed a formal 
boxwood parterre that 
reflects the layout of one of 
the city's wards, with a 
square and obelisk in the 
middle, surrounded by 
"trust lots’—pieces of land 
that were reserved for 


design themes." 


“i don't know where i'll be in 
10 years in terms of design. so 


i'm not trying to present major 


—daryl rippeteau, aia 


important architecture—and 
smaller “tithing lots" where 
the residents lived. “In my 
office, I knew I wanted to 
address an infill or adaptive 
situation in the historic part 
of town," Cowart says. “I 
love this place and did it for 
myself. People say, “This 
looks just like you.” 

It's been almost 10 years 
since Fisher moved into 


Quincy Jones' old offices. 
What would he do different- 
ly if he were redesigning the 
building today? Not a thing. 
^We're very happy with it,” 
he says. “I feel like the luck- 
iest guy to have gotten this 
building. Every day I'm 
happy to be here.” ra 


Cheryl Weber is a contributing 
writer in Severna Park, Md. 
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á french fusion 
Fiberstone cuts marble, granite, or 
onyx as thin as 3 to 4 millimeters 
and then fuses it to tempered, 
extra-clear glass to form a translu- 
cent stone. Fougeron selected 
white onyx for these cabinets in 
her own home, but she's looking 
forward to using the French prod- 
uct for an exterior wall. The com- 
pany also suggests the diaphanous 
sheets for work surfaces, illumi- 
nated ceilings, doors, light fix- 
tures, and shower partitions. 
Fiberstone, 011.33.4.72.91.54.54; 
www.fiberstone.com. 
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"the surface is almost mottled 
so you can see shadows through it, 


Anne Fougeron, AIA 
www.fougeron.com 


» pane relief 
Fougeron appreciates the 
flexibility of Profilit’s modu- 
lar, U-shaped panel. Cast 
glass channels in extruded 
aluminum frames can be 
installed for long or tall 
spans without added sup- 
ports. Low-E and solar con- 
trol variations reduce heat 
and UV transmissions, while 
transparency levels can be 
altered with tinting. Double 
glazing increases sound and 
thermal insulation properties. 
Fougeron includes it in 
projects such as this one 
because “we find it to have 
an important scale." 
Westcrowns, 910.579.4441; 
WWW.Westcrowns.com. 


«expert forgery 

Dennis Luedeman does custom metalwork and fabrication based on 
architects’ designs and concepts. Fougeron values his ability to com- 
prehend the aesthetic she wants and transform it into a functioning 
piece. “It’s a collaborative effort that frees us up to do other things,” 
says Fougeron, who calls upon Luedeman’s skills for everything 
from massive window walls to finer points like this art gallery detail. 
Dennis Luedeman, 510.658.9435. 


Photos: portrait by Peter Diggs; cabinets by Grey Crawford; glass walls by Richard Barnes; metal detail by Ethen Kaplan 
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» about face 

When LL+B seeks a high 
level of exterior finish, the 
firm often specs milled 
reverse board and batten. 
Ladds says, "This siding 
detail, with its refined shad- 
ow lines, can be used to 
distinguish the more formal 
components of a composi- 
tion." By replacing some 

of the boards with glazing, 
Ladds generated narrow, 
vertical voids in a symmet- 
rical sequence for this 
Jamestown residence. Liberty 
Cedar, 800.88CEDAR; 
www.libertycedar.com. 


Á E —- 
Christian J. Ladds, AIA | 
www.llbarchitects.com | 


oartels 


Providence, R.I. 


ls 


mrem 
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«clear winner 
Cetol TGL is a highly trans- 
parent exterior finish that 
won't obscure the color and 
grain of natural woods. 
Available in either a satin 
or gloss, the product is also 
water repellent and UV 
resistant. Sikkens, 
866.SIKKENS; 
www.sikkens.com. 


Photos: portrait courtesy LLB; exterior and interior by Warren Jagger Photography 


residential architect / april 2004 


ladds + 


z 
Pre 


“i like this material 


because it uses I P 
, 
the by-products S 
| 
| 


of the milling process.” 


| 
! 


M 
` 


- 


i Sr. 
NE 
as 
i 
| "Li 
| 


à dream beam 
Engineered lumber combines 
the strength of steel with the 
look of wood, says the maker 
of Paralam. Ladds likes the 
aesthetic, economic, and load- 
bearing virtues of the product 
in such spaces as this curved 
circulation spine. The engi- 
neered beams span longer runs 
and withstand higher stresses 
than traditional sawn lumber. 
American Pole & Timber, 
800.460.8627; www.american 
poleandtimber.com. 


“very clean and square 
but earthy look." 


» unglazed looks ~ 
Despite their name, quarry tiles are . 
made, not quarried, from a mixture 
of natural ingredients including clay 
and shale. Metropolitan Ceramics 
fires the tiles at temperatures above 
2,000 degrees for low absorption 
rates and high tensile strength. The 
unglazed tiles are ideal for heavily 
trafficked or wet areas. Metropolitan 
Ceramics, 800.325.3945; 
WWW.metroceramics.com. 
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"i don’t like a lot of surprises 
with materials. i prefer a 
quieter architecture and 
palette. the minimal can be 
exhilarating if the details 


4 bayou bricks 
St. Joe Brick Works has been hand- 
pressing Louisiana clay into wood 
molds for 113 years. Welch likes the 
distinctive iron pyrite flecks and 
shape of the brick. In this project, he 
chose light hues with matching tint- 
ed mortar that’s applied flush for a 
monolithic look. Four sizes and two 
pavers are offered in 14 color blends 
including full range and light rose. 
St. Joe Brick Works, 985.863.6161; 
www.stjoebrickworks.com. 
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welch & 
massociates 


Frank D. Welch, FAIA 
www.frankwelch.com 


» flexible finish 
“The elastomeric acrylic 
finish has expansion resis- 
tance and doesn’t stain or 
mildew, which is important 
in Texas humidity,” says 
Welch of Senergy fiber-rein- 
forced, hard-coat stucco wall 
systems. Available in %-inch 
to %-inch thicknesses, the 
systems can be retrofit as 
well as used in new construc- 
tion. The company makes 15 
wall systems including their 
new Cement-Board Stucco. 
Senergy, 800.221.9255; 
www.senergy.cc. 


«sheen stealer 

Berridge standing seam roof gives Welch another 
weapon against the unrelenting Texas climate. The 
company’s fluoropolymer resin coatings protect the 
panels against ultraviolet radiation and carry a 
20-year guarantee against cracking, peeling, and 
fading. Welch usually selects a heavy, zinc-coated 
steel finish. “I like the monochrome look of the dark 
blue-gray color and that it’s flat without any sheen.” 
Berridge, 800.231.8127; www.berridge.com. 


Photos: portrait by Danny Turner; brick facade by Paul Hester 


residential architect / april 2004 


swartz 
architects 


“it creates a nice 


inchester, Va. 


shadow line that 
defines windows 


and doors." 


*we like the industrial aesthetic SN x 


"of ej "a l Fexpbed. " 


Beth Reader, AIA 
www.readerswartz.com 


» fast track 
For rolling ladders and doors, 
Reader specs heavy-duty barn 
door hardware. National's 
galvanized trolley rails and 
offset bolt hangers can hold 
up to 450 pounds, allowing 
Reader to design a pocket 
door without tearing up a wall 
| or roll this story-and-a-half 
du library ladder along its track. 
E National, 815.625.1320; 
à shady character . www.natman.com. 
Trim Tex shadow bead con- 
nects drywall with interior 
door and window jambs for a 
clean look, Reader says. She 
has the vinyl trim spray-paint- 
ed dark gray or black for a 
deep shadow effect, as shown 
in this project. The company 
offers such other options as 
“-inch or 4-inch-deep reveal 
beads for breaking up long 
expanses, plus fiber optic 
reveals for that Las Vegas 
look. Trim Tex, 800.874.2333; 
www.trim-tex.com. 


^ no-fuss 
floors 

Reader believes 

in Expanko cork 
enough to use 

it in her own 
home—which 
means partner and 
husband Charles 
Swartz also had to 
approve. From 
more than 15 
shades and pat- 
terns, Reader and 
Swartz selected a 
traditional cork 
look in medium 
tones with a matte 
finish. Gloss or 
matte polyure- 
thane, natural wax, 
or unfinished tiles 
come standard in 
12-inch and 24- 
inch squares, as 
well as custom 
sizes. Expanko, 


«rock hard 800.345.6202; 


“Inexpensive, durable, and deep” are just some www.expanko.com. 
of the qualities Reader admires in Silgranit sinks. 

The composite material uses 80 percent natural 

granite mixed with acrylic resin for a sink that’s 

heat, stain, scratch, and chip resistant with pene- 

trating color pigments and a nonporous, hygienic 

surface. Blanco America, 800.451.5782; 

www.blancoamerica.com. 


AN be 


“nice colors 
and nice lines.” 


Photos: portrait, door detail, and library ladder by Charles Swartz 
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4 on the lever 

For entry doors, Finne 
likes hardware with a 
solid, handcrafted look. 
Enter Rocky Mountain 
Hardware, which special- 
izes in stock and custom 
architectural products, 
including this large hook 
lever. Made from solid 
cast bronze, the 44-inch- 
long lever projects 2%. 
inches and comes in 
seven finishes, including 
the silicon bronze with a 
light patina shown. Rocky 
Mountain Hardware, 
888.788.2013; www.rocky 
mountainhardware.com. 
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eattle 


Nils Finne 
www.finne.com 


» fir real 
“There is nothing compara- 
ble to the natural beauty of 
clear, vertical-grain Douglas 
fir windows," Finne says. He 
specs custom units from 
Quantum Windows & Doors 
for projects like the one 
shown here. But he's also 
careful to warn his clients 
that natural wood windows 
require regular maintenance 
to maintain their beauty. 
Quantum Windows & Doors, 
800.287.6650; www.quantum 
windows.com. 


4 proper copper 
The understated style of the Nyhavn 
copper wall-mount fixture from Louis 
Poulsen Lighting means it's equally at 
home in Finne's new Modern work as 
well as his more traditional renovations. 
Principally a downlight, the fixture's 
rings shed a small amount of illumina- 
tion on the unit itself. Choose from 
brushed or lacquered copper, natural 
painted aluminum, and white. Louis 
Poulsen Lighting, 954.349.2525; 
www.louispoulsen.com. 


"Ithis fixture] has a 


classic sense of design 


and proportion, 
combined with the 
wonderful color 


of copper.” 


“the cloud one 
pendant is simple 
and elegant, 

with a variety 

of colors and 
application types 
available.” 


4 cloud cover 

The Clouds line is a versatile 

| hardware system that supports 
a wide range of fixtures. Finne 
favors the simplicity of the pen- 
dant. With its silver canopy and 
clear anodized aluminum hard- 
ware, it makes a subtle statement. 
The 97inch-long, 4-inch-in- 
diameter unit comes in various 
colors. Resolute, 206.343.9323; 
www.resoluteonline.com. 


d J 
4tara dome 

Finne is impressed by the engi- 
neering and durability of 
Dornbracht's Tara Classic lav 
faucet. It works well in many set- 
tings, says the architect, who used 
the widespread version for this 
powder room. Dornbracht USA, 
800.774.1181; www.dornbracht.com. 


Photos: portrait by Finne Architects; exterior and faucet by Art Grice 
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^ double identity 
Duratherm's custom wood 
windows and doors are highly 
praised by many architects. 
Olshin particularly appreciates 
the manufacturer's willingness 
to combine different wood 
species on the interior and 
exterior of its windows. The 
casement section shown here, 
for instance, features ash and 
teak. Duratherm Window 
Corp., 800.996.5558; 


www.durathermwindow.com. 


Photos: portrait by Jeffrey Totaro 
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Kin olshin lawson- 
oell architects 


Philadelphia 


"the boxes are timeless 

in design, beautifully detailed, 
offer integral lighting options, 

and are of high-quality aluminum." 


Samuel E. Olshin, ATA 
www.aol-b.com 


» you've got mail 
Vario letterboxes from Siedle 
Communication Systems of 
America earn Olshin's stamp 
of approval. Spec these styl- 
ish snail-mail vessels with a 
host of high-tech compo- 
nents, including a swivel 
camera, a speaker, and an 
information module that dis- 
plays house numbers and 
logos. Large boxes can 
accommodate small pack- 
ages and magazines; compo- 
nents are finished in white, 
titanium, silver metallic, or 
graphite metallic. Siedle 
Communication Systems of 
America, 800.874.3353; 
www.siedleusa.com. 


« relief workers 
Olshin is a big fan of Peace Valley Tile, 
describing the company’s handmade 

flat- and high-relief ceramic products as 
“unique.” Suitable for interior and exteri- 
or applications, the tiles come in glazed 
and unglazed variations. Peace Valley 
Tile, 215.340.0888. 
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“i have recently 
specified this product "this is a relatively inexpensive glass product 


because of its rich, 


that comes in a range of great colors and textures." 


Peter Pfau, AIA 
www.pfauarchitecture.com [ME 


» clear choice 

For many residential practi- 
tioners, Bendheim is the 
preferred architectural glass 
supplier. Pfau is no excep- 
tion, which is why he select- 
ed it for the exterior wall of 
this house. One of the largest 
resources for specialty glass 
in North America, Bendheim 
carries more than 2,000 stock 
products, including etched, 
laminated, and historically 
accurate restoration glass. 
Bendheim, 800.835.5304; 
www.bendheim.com. 


dark color and unique 


tight grain.” 
d 


ro peris 


à palms up 

A longtime fan of bamboo 
flooring, Pfau now chooses 
Smith & Fong's Durapalm. 
The engineered product 
is made from plantation- 
grown palm that yields 
hard, stable, and durable 
flooring. It comes in 
A-inch-thick, 3-by-72- | 
inch strips with a factory- I x - 
applied finish. Smith & ! - 
Fong, 866.835.9859; 
www.durapalm.com. 


uti 
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«light the way 
For track lighting, Pfau favors this fixture from Litelab. At 5% inches 
long and 4% inches in diameter, it suits office buildings and cozier 
galley kitchens. Pfau's tip: Forgo the large transformer if you're using 
it in a house. “Just have your electrician purchase off-the-shelf generic 
transformers," he says. The fixture comes in black, white, and custom 
colors. Litelab Corp., 800.238.4120; www.litelab.com. 


Photos: portrait by Lisa Schemmerhorn; exterior by Cesar Rubio Photography 


78 residential architect / april 2004 


" 
E 


à flexible steel 
Franke says its EuroPro 
undermount sink suits 
both traditional and 
contemporary kitchens. 
Pfau agrees, dubbing it 
"extremely versatile" and 
“great looking.” Made of 
18-gauge stainless steel, 
the sink is 28 inches 
wide, 20 inches front to 
back, and 12 inches deep. 
It has a corner drain. 
Franke, 800.626.5771; 
www.frankeksd.com. 


v turn style 

“I don't even think about 
using another lever," says 
Pfau of Valli & Valli's 
Ecostyle interior door 
lever. The solid brass 
lever comes finished in 
oil-rubbed bronze and 
polished chrome, among 
others. Pfau's favorite? 
Satin nickel. Valli & Valli 


USA, 877.326.2565; 
www.vallievalli.com. 
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ehkamp larson 
architects 


Jean Rehkamp Larson, AIA 
www.rehkamplarson.com 


| » steel reflections 
| Custom stainless steel cabi- 

| nets bring an industrial edge 
| to this Rehkamp Larson tim- 
ber frame design. Plus, says 
Larson, the brushed steel 
cabinets “catch and reflect 
the light throughout the day, 
so they are always chang- 
ing." A practical, durable 


4 


n 


4 global material, stainless steel has 
warmin g natural antibacterial charac- 
Vaporproof ceiling teristics that are useful in 
fixtures can be gritty food prep areas. Nielsen's 
and bold, or remove Equipment & Design, 
763.536.9919. 


the cage and fit them 
with a frosted glass 
globe, and they’re 
downright elegant. 
Shake things up with 
red, blue, green, and 
amber glass or poly- 
carbonate globes in 
cylindrical and ball 
shapes. RAB, 
888.RAB.1000; 
www.rabweb.com. 


“these light and playful steel cabinets 


cpunter the heavy warmth of the wood." 


«tall order 

For wide-open spaces, especially those with 
high ceilings, Rehkamp Larson applauds the 
scale of Kohler’s ProMaster faucet with pull- 
out spray head. “It feels good in your hand,” 
she says of the 27-inch-tall arched spout 
made of brass with a polished chrome finish. 
The hose extends 30 inches and has a rotat- 
ing head for spray or aerated water flow. 
Kohler, 800.4.KOHLER; www.kohler.com. 


Photos: portrait and stainless cabinets by Rau + Barber Photography; light fixture by Mark Larson 
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ra 
Mary Griffin, AIA 
www.tgharchs.com 

» viewer’s choice 

Sebastopol specializes in 

custom wood windows of 

any size or specification. 

| Their slim profile maximizes 

| views, says Griffin, whose 

firm speced them for this 

m impressive window wall. 

m Sebastopol Window Co., 

707.823.8796. 


4 cool within reach 


80 


"Our kitchens are usually part 
of larger rooms, so we try to 
de-emphasize appliances," says 
Griffin of the stealth Sub-Zero 
700 series. Varied combinations 
of refrigerators and freezers 
come in tall units or drawers. 


The series matches standard xi ted by two 
cabinet depth and can accept architects who wanted 


custom panels for seamless a recycled materia L” T 


integration into kitchens, family 
rooms, master suites, and more. oo 
Sub-Zero, 800.222.7820; 
www.subzero.com. 
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“wonderful company 


Berkeley, Calif. to work with on both 
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«glass reunion 

Empty beer bottles, old traffic lights, and even Cinderella’s discarded 
slipper are transformed into countertops and fireplace surrounds by 
Counter Production. The handcrafted designs consist of 80 percent 
to 95 percent salvaged glass set in cast concrete and built to specifi- 
cation. Thousands of polished glass chips give depth and add sparkle 
to the hardy, nonporous surfaces. Counter Production, 510.843.6948; 
www.counterproduction.com. 


Photos: portrait and kitchen courtesy TGH; window wall by Peter Aaron/Esto 
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project: Board Shed, Seattle 
architect: Heliotrope Architects, Seattle 

general contractor: An Urban Company, Seattle 
project size: 750 square feet 

site size: 0.5 acre 

construction cost: $100 per square foot 


John Granen 
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license 


perfect pitch 


Like many a great painting, novel, or piece of music, 
this southern Connecticut violin studio came together 
in a burst of inspiration. “The client and I sat down 
and designed it in about two hours,” says Jim 
Childress, FAIA, of Centerbrook Architects in 
Centerbrook, Conn. The owner, a professional violin- 
ist, wanted to remodel her existing studio and 
improve its connection to the main house, which the 
firm had previously renovated. 

Childress had designed music halls before and fol- 
lowed the same principles here, albeit on a smaller 
scale. "In a music hall, you want the sound to bounce 
off the walls so it fills the space,” he says. “In a room 
this small, making that happen becomes a lot easier." 
He banished carpeting and most soft surfaces from 
the studio to let the client's music reverberate. 
Curved wood ceiling panels provide another bounc- 
ing point for sound, and their shapes, based on simi- 
lar fabric panels in the main house's living room, 
evoke the smooth twists and turns of a violin. Since 
the studio faces the living room, Childress opened up 
that wall with sliding doors, enhancing the give-and- 
take between the two spaces. 

He and project architect Stephen Holmes, AIA, 
refinished all the exterior walls with vertical cedar 
siding to match the main house and extended the 
eaves for the same reason. Even the studio's round 
window, with its stick detailing, resembles the 
owner's master bath window. "In this case the main 
house is small, and the outbuilding makes something 
grander out of it,’ Childress says. “So it made sense 
to have the studio be like the house.” Such graceful 
touches as a fluted entrance canopy and an exterior 
wall’s wooden arc detail strike just the right notes of 
exuberance in the serene composition. 


project: Aki Music Studio, southern Connecticut 

architect: Centerbrook Architects and Planners, Centerbrook, Conn. 

general contractor: Triangle Builders, Essex, Conn. 

structural engineer: Gibble Norden Champion Brown, Old Saybrook, Conn. 
project size: 689 square feet 

site size: 0.9 acre 

construction cost: Withheld 
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hotos: Woodruff/Brown Photography 


Childress and Holmes reveled in the studio's 
detailing. They reinforced the rear wall with steel 
to give it a long, uninterrupted stretch of shelving 
for sheet music and books (opposite). Custom 
Lumasite light fixtures emphasize the ceiling 
panels' sense of movement, and the refinished 
hardwood floors gleam like a polished violin. 
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Hanley Wood Salutes the Winners of the 


Jesse H. Neal 


Hanley Wood's leading magazines 
are based on our commitment to 
publish quality content that serves 
the unique information needs of 


construction industry professionals. 


We congratulate our award-winning 


editors and all the winners of the 


prestigious Jesse H. Neal Awards. 


BUILDER REMODELING TOOLS OF THE TRADE 
Finalist, Best Subject-Related Winner, Best Department Winner, Best Department 
Series of Articles, 2003 or Column, 2000 or Column, 2003 
Finalist, Best Single Issue Winner, Best Department Finalist, Best Staff-Written 
of a Magazine, 2003 or Column, 1999 Editorial, 2001 
Finalist, Best How-To Article Finalist, Best Feature 
or Subject-Related Series Article, 1999 
of How-To Articles, 2003 AQUATICS 
E pm | INTERNATIONAL 

AEE TER AOE Add CUSTOM HOME Finalist, Best News 
Series of Articles, 2001 : 
Winner, Best Department Coverage, 2003 nn 


Finalist, Best Single Issue or Column, 1999 
of a Magazine, 2001 B O li 
UILDER Onine 


Finalist, Best Single Issue seta e ° : 
of a Magazine, 2001 residential architect Finalist, Best Web Site, 2003 
Finalist, Best Staff-Written MEE Hs Sane EN Winner, Best Web Site, 1999 


Editorial, 2000 Editorial, 2003 " 


Finalist, Best Single Issue 
of a Magazine, 2000 
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perfectly complement the landscaping you create, framing every home and property with beauty and 
style? Since 1961, Master Halco has grown to become the largest manufacturer and distributor of 


fencing materials in the world. And now, we offer a greater range of fencing designs and products 


than ever before. 


From classic to contemporary, our distinctive collections feature a limitless choice of styles, configurations 
and options to enhance every project. And with over 40 years behind us, it’s quality that you can count 


on. For more information, call 1.800.229.5615 toll-free or visit us online at www.FenceOnline.com. 
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doctor spec 


a growth industry 


architects clear the air in their fight against mold. 


by nigel f. maynard 


olicy Holders of 
America, a con- 
sumer advocacy 
group, counted 129 
first-party mold claims in 
1998. By 2001, the number 
had soared to an astonishing 
9,563. Although claims 
dropped to 2,563 last year, 
mold remains an unwel- 
come newsmaker and a 
trouble spot for residential 
architects and their clients. 
“Mold does seem to be a 
big problem these days," 
says Ken Miller of Kenneth 
Miller Architects in Hobe 
Sound, Fla. “It seems that 
whenever the AIA holds an 
education seminar, mold is 
always a topic that's well 
attended." Indeed, Miller's 
coastal community is no 
stranger to mold, nor are 
other humid climates home- 
owners flock to. 
The fact is that harmless 
mold spores exist all around 


us. But they can turn harm- 
ful when construction 
defects cause them to pro- 
liferate. Leaky windows or 
roofs, inadequate flashing, 
leaky pipes, and cracks in 
the siding all provide entry 
points for moisture, which 
then combines with warm 
indoor air and protection 
from sunlight to form 
molds. Those molds are 
certainly an aesthetic prob- 
lem, and they're a potential 
health concern as well. 


tight quarters 
“Tight houses are part of the 
problem;" says Rob Harrison, 
AIA, of Robert Harrison 
Architects in Seattle. “A 
house with inadequate insu- 
lation dries out quickly, but 
the houses we see having 
mold problems are those 
that were built tight but had 


Honeywell's Enviracare Elite mold-fighting products (above) include 
an ultraviolet air treatment system to zap airborne particles, antimi- 
crobial-coated pads, and an air exchanger that dilutes pollutants. 
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bad ventilation." 

Of course we can't turn 
back the hands of time and 
build drafty houses again. 
We expect and need the 
efficiencies and comfort 
that well-insulated houses 
provide. That's why archi- 
tects experienced in control- 
ling mold are sticking to 
designing tight houses, but 
have found ways to intro- 
duce more fresh air and to 
deter mold from taking hold 
in the first place. 

Most architects and 
builders agree that moisture 
control is the most effective 
weapon against mold. 
"Keeping the water away 
from the house is a big 
issue," says Christopher 
Rose, principal of Christo- 
pher Rose Architects in 
very humid Johns Island, 
S.C. One way Rose achieves 
a moisture-resistant building 
envelope is with closed-cell 
sprayed foam insulation. 
Typically sprayed into stud 
cavities, foam expands to 
fill all voids and is unaffect- 
ed by moisture. It's more 
expensive than fiberglass, 
but it creates such a tight 
house that a client can 
recapture the investment by 
reducing the size of the 
HVAC system, Rose says. 

“I have been to these 
seminars where they say 
that no matter what you do, 
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some mois- 
ture will still get into the 
house,” Rose says. So, as an 
added measure of protec- 
tion, he uses a wall slicker 
behind the siding to channel 
water down to the bottom of 
the exterior wall. He also 
applies 30-pound felt paper 
over the sheathing because 
it allows the house to 
breathe and “performs bet- 
ter than housewrap." When 
he specs foam insulation, 
he includes a humidistat 
and an air exchange 
system to ventilate the 
house with fresh air. 
Architect Ellen Bailey 
Dickson says moisture is a 
problem in the Chicago area 
where she practices as well, 
so her firm takes preventa- 
tive measures as a matter of 
course. Fresh air is her 
focus. “Houses are so tight 
these days that there aren't 
enough natural places for 
fresh air to get into the 
house;" says the principal 
of Bailey Edward Design. 
“So we have been trying to 
create points through the 
ductwork where we're actu- 
ally bringing in fresh air at 
a ratio of about 5 percent to 
continued on page 104 
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“houses are so tight these days that 
there aren't enough natural places for 
fresh air to get into the house.” 


—ellen bailey dickson 


8 percent of the total air." 
She continues, “We bring it 
through a separate mixing 
box before it gets to the fur- 
nace so that you are not tak- 
ing minus 5-degree air and 
mixing it with 72-degree 
air." The box warms the 
outdoor air before it gets to 
the furnace. Dickson also 
specs "green board" for all 
the walls in the intense wet 
areas to help resist mois- 
ture, and she uses concrete 
board as a tile backer. 
*Moisture control has 
always been an issue for 
us,” says Harrison of his 
invariably cloudy climate. 
That's why he strives to 
make exterior walls as 
tight as possible, and it's 
why he's adopted a sys- 
temic approach to fighting 
mold in every 
house he 
designs. 
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A cross section of a typical 
Harrison house would 
reveal fiber cement siding, 
furring strips, builder paper, 
plywood sheathing, blow-in 
cellulose insulation, and 
gypsum board. All of his 
houses have a whole-house 
ventilation system. “We 
also work with an air tight- 
ening specialist who does 
blow tests and works with 
the contractor to seal air 
gaps,” he says. 

Florida’s Miller says he 
has not made any major 
changes in his career-long 
battle against mold, but he 
has tweaked his specifica- 
tions list a bit over the 
years. “I try to avoid oil- 
base paint on the exterior,” 
he says. “It helps avoid 
mold buildup. I also try to 
avoid wood on the exterior.” 
Both approaches may 
require a little “client edu- 
cation” to implement. 


product support 
While there are no substi- 
tutes for good building 
techniques, manufacturers 
have come up with prod- 
ucts they claim add an 
extra measure of pro- 
tection. For example, 
Florprufe by Grace 
Specialty Building 
Materials in Cam- 
bridge, Mass., is a 
high-performance 
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vapor barrier for use below 
slabs on grade. When the 
foundation is poured, the 
concrete forms a full adhe- 
sion, incorporating the 
vapor barrier and helping 
prevent moisture intrusion. : 
Minneapolis-based Hon- 
eywell says its Enviracare 
Elite whole-house ventila- 
tion system removes excess 
moisture, bacteria, and con- 
taminants, and ushers in 
fresh air. The system 
includes an ultraviolet air- 
treatment system that zaps 
airborne particles to impede 
contaminant growth on air- 
conditioning coils, an anti- 
microbial Agion-coated pad 
that discourages microbial 
growth, and an air exchanger 


Humitek panels 
from USG are made 
from noncombustible 
and mold-resistant gypsum 
core encased in water-resistant 

face and back papers. 


to dilute pollutants within 
the house. 

Cutting off mold's food 
source is another way to 
prevent its growth. To do 
just that, Atlanta-based 
Georgia-Pacific has intro- 
duced DensArmor and 
Chicago-based USG has 
launched Humitek gypsum 
panels. DensArmor interior 
gypsum panels are made 
with a coated glass mat on 
the back and a smooth, 
heavy-duty paper on the 
face. The mat offers protec- 
tion from incidental mois- 
ture in the stud cavity and 
resists the growth of mold 
and mildew. The company's 
new DensGlass Silver, an 

continued on page 106 


The glass mats and moisture-resistant core in Georgia-Pacific's 
DensGlass Silver help reduce the risk of mold, the company says. 
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EXPANDING THE BOUNDARIES 
IN RESIDENTIAL ROOFING. 
IMPERIAL SLATE FROM LUDOWICI. 


For depth and thickness. For style and substance. Imperial Slate 
roofing tile isn't simply like slate. It's what slate would like to be. 
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Above all else 


800-917-8998 — www.ludowici.com 


© 2004 Ludowici Roof Tile, Inc. 
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exterior wall sheathing 
product, also fights the 
good fight against moisture 
infiltration. Humitek panels 
have a noncombustible, 
moisture- and mold-resist- 
ant gypsum core encased 
in water-resistant face and 
back papers. The panels 
are designed for interior 
applications where mold 
resistance is sought, such 
as interior faces of exterior 
walls, basements, garages, 
and areas around windows 
and doors. 
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Acro (top) by Miller Paint con- 
tains Microban antimicrobial pro- 
tection to ward off mold growth; 
Rodda Paint says its Horizon 
paint (above) is enhanced 

with microbial agents that stop 
bacteria, mold, and mildew. 


Apparently, fighting 
mold is a growth industry. 
Among the host of other 
products that are taking 
arms against the foe are a 
specialty oriented strand 
board from Spokane, 
Wash.—based Potlatch 
Corp.; the Horizon line of 
low-VOC and mold- and 
mildew-resistant paints 
from Portland, Ore.—based 
Rodda Paint; and Acro inte- 
rior paint with Microban 
antimicrobial protection 
from Miller Paint, also 
based in Portland. 

Although there are other 
chemical and organic coat- 
ings an architect may spec 
for lumber, sheathing, and 
other building products, 
most design professionals 
shun this approach. So does 
the National Association of 
Home Builders. Sprayed-on 
chemicals or fungicides 
may find their way into the 
food or water supply, the 
Washington, D.C.—based 


Treated with a liquid copper-based chemical, Potlatch’s 
OXTerminator specialty OSB provides protection against 
termites, fungal rot, and surface mold growth. 


association says. There’s 
also the question of how 
different chemicals may 


react with each other. 


For these and other rea- 
sons, most building and 
design pros say the best 
ways to combat mold are 
with sound construction 


mold busters 


The enemy is mold. Here is a list of organizations fighting the good fight and willing to share 


their ammunition. 


building science corp. 
Westford, Mass. 
978.589.5100 
www.buildingscience.com. 


energy and 
environmental 
building association 
Bloomington, Minn. 
952.881.1098 
www.eeba.org. 


indoor air quality 
association 
Rockville, Md. 
301.231.8388 
www.iaqa.org 
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NAHB research center 
Upper Marlboro, Md. 
301.249.4000 
www.nahbre.org 


partnership for 


advancing technology 


in housing 
Washington, D.C. 
800.245.2691 
www.pathnet.org. 


rocky mountain 
institute 
Snowmass, Colo. 
970.927.3851 
www.rmi.org. 


practices that create a tight 
envelope, ventilation sys- 
tems that introduce clean 
air, and exterior grading 
that moves water away from 
the house. Says architect 
Rob Harrison, “There is 

no substitute for quality 
construction.” ra 


southface energy 
institute 

Atlanta 

404.872.3549 
www.southface.org. 


U.S. EPA/office of 
radiation and indoor air 
Indoor Environments Division 
Washington, D.C. 
202.343.9370 
www.epa.gov/iaq/ 
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YOU'LL LOVE 


THE WAY WE 
MAKE YOU 
LOOK. 


"| have used HB&G products for 

years. Their quality and service are 
outstanding...so much that | put HB&G 
on my own home." 


Stephen Fuller of Stephen Fuller, Inc. 


When it’s your reputation on the line, 
know that with HB&G's spectacular 
line of PERMACAST products 
there is 'no-equal'. 
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| V m", | MASTERS OF MILLWORK 
! : HB&G Building Products 
E 1.800.264.4424 


www.hbgcolumns.com 
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DensGlass" Ultra Shaft Guard 


1/2" DensArmor™ Interior Guard 


Two pieces 1" 
DensGlass? Ultra Shaft Guard 


Insulation 

H-Stud 

Base 

Double Track 
Aluminum Angle Clip 
2x4 Plate 

Subfloor 


Floor Joists or Trusses 


GP Gypsum GP 


a Georgia-Pacific company — 


WHEN YOUR WORKSITE IS LEFT EXPOSED TO THE ELEMENTS, ARE YOU 


LEFT WIDE OPEN TO POTENTIAL PROBLEMS? NOT IF YOU'RE USING 
DENSGLAsS" ULTRA SHAFT GUARD — THE AREA SEPARATION PANEL WITH A 
NON-COMBUSTIBLE GYPSUM CORE* TO HANDLE THE HEAT PLUS A GLASS MAT 
SURFACE THAT HELPS PROTECT AGAINST THE GROWTH OF MOLD! AND COSTLY 
CALLBACKS FOR REMEDIATION OR DELAMINATION. UNLIKE PAPER-FACED 
SHAFTLINERS, WHICH ARE VULNERABLE TO MOISTURE DAMAGE, DENSGLASS 
ULTRA SHAFT GUARD CAN BE LEFT EXPOSED TO THE WEATHER FOR UP TO SIX 
MONTHS — ALLOWING YOUR CONSTRUCTION TO CONTINUE WITHOUT WORRY. 
SO BE SURE TO USE DENSGLASS ULTRA SHAFT GUARD. IT’S THE AREA 


SEPARATION PANEL THAT HAS YOU COVERED LIKE NO OTHER. 


DENSGUARD X 


WWW.GPGYPSUM.COM Circle no. 233 GP TECHNICAL HOTLINE: 1-800-225-6119 


*Provides 2-hour fire rating and is manufactured to meet standard ASTM C 442 'When tested in accordance with ASTM D 3273 
DENSGLASS is a registered trademark and DENSARMOR is a trademark of GP Gypsum Corporation. ©2004 GP Gypsum Corporation. All rights reserved. 


new material 


piping-hot products for your next project. 


sound surround 


A stone fireplace sur- 
round is tough to install 
and often lacks finesse. 
Schaumburg, Ill.-based 

Doverra has the solution: 
a lightweight fiberglass- 
reinforced cement system 
that sets up in a snap. 
Harder than marble, the 
product has a high ratio 
of fibers for strength and 
weighs just 4.4 pounds 
per square foot when cast 
at ?/s of an inch, the com- 
pany says. It attaches to 
the wall easily with 
mounting brackets and 
metal cleats. A bead of 
painter's caulk around the 
outer edge of the mantel 
finishes the installation. 
Doverra. 847.285.1902; 
www.doverra.com. 


Cabinetry has the kind of contemporary look that more and more con- 
sumers are embracing. The full overlay cabinet door boasts clean lines, a 
simple recessed flat panel, and complementary Metro handles. Drawer 
fronts have an unexpected routed bowl, and bases carry contemporary 


tapered steel legs. Offered in cherry with a dark coffee bean finish. 
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metro lines 


Regency cabinetry from New Holland, Pa.—based Quality Custom 


Quality Custom Cabinetry. 800.909.6006; www.qcc.com. 


bionic block 


Made from 10 percent recycled plastic powder, 
SEALTECH is water resistant, lighter than 
typical blocks, exceeds ASTM strength 
standards by 200 percent, and has a two-hour 
fire rating, claims its manufacturer, Canton, 
Ohio-based U.S. Technology Corp. Choose 
from split-face or smooth finishes and 

16 colors, among them brick red, charcoal, and 
mauve. U.S. Technology Corp. 800.634.9185; 


www.sealtechblock.com. 


—nigel f. maynard 
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Our roofs are made hard to 


Superior Corrosive Resistance 
Vibrant New and KlassicKolors? 
Full Range of Design Profiles 


The world’s leading architects like Follansbee Roofing for as many reasons as there are new design 
ideas. But the three qualities that keep them coming back are Follansbee Roofing's superior corrosion 
resistance, and a range of colors and profiles that offer many design options. Combined, these three 
critical factors ensure that your vision stands the tests of time, the elements and the highest scrutiny. 
Contact Follansbee Roofing to learn more about how we can help you take your vision to new heights. 


Follanshee: There's Nothing Above Our Work? 


Harbor Farm Inc., Little Deer Isle, ME - Roofer: Bangor Roofing and Sheet Metal, Bangor, ME 
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Follansbee 
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FOLLANSBEE STEEL, FOLLANSBEE, WV 26037 1.304.527.1260 TOLL FREE 1.800.624.6906 FAX 1.304.527.1269 WWW.FOLLANSBEEROOFING.COM 


off the shelf 


over the top 


today's hottest hoods are low profile and high tech. 


power bar 


All-stainless construction 
and a curved facade lend an 
understated elegance to Tam- 
buro under-cabinet range 
hoods. An adjustable back 
panel serves as a convenient 
utensil bar and also ensures 
the hood can be flush-mount- 
ed to any cabinet depth. 
Zephyr, 888.880. VENT; 
www.zephyronline.com. 


corner lot 


Touch controls on the cooktop mean no reach- 


ing over hot pots to control the Matrix corner 
hood. The centralized control panel also meets 
universal design requirements. Adjustable set- 


tings include 11 fan speeds, a 1-to-99-minute 


timer, and multiple light choices. Find the best 


pretty pop-up 

The Epicure Raised Ventilation System pops up next to 30-inch-, 
36-inch-, and 48-inch-wide cooktops, eliminates smoke and fumes 
with dual in-line or remote blowers, and then disappears from sight. 
Elevated 10-inch-high intakes run at adjustable rates from 600 to 
1600 cfm. Stainless steel, black, and arctic white colors are available. 
Dacor, 800.793.0093; www.dacor.com. 


aesthetic with mix-and-match chimney and 
canopy selections. Caldera, 800.725.7711; 


www.calderacorp.com. 


continued on page 112 
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off the shelf 


time out 

Jenn-Air's chimney hoods are the perfect com- 
plement to its high-style appliances. The cool 
collection features a 15-minute delay, automat- 
ic shut-off mechanism and an indicator that 


alerts cooks when the dishwasher-safe filter 


needs cleaning. Six speed settings and 


small order electronic touch controls round out the 
The new Empire hood is just 9 inches tall but still packs a 
powerful punch. Widths range from 36 inches up to 66 inches smart features. Jenn-Air, 800.JENN.AIR; 


for covering restaurant-style ranges, and ventilators pull 800 
to 1400 cfm. Wall- or island-mounted models come finished 
in brushed or polished stainless, brass, and copper. ABBAKA, 
800.548.3932; www.abbaka.com. 


www.jennair.com. 


sirius business 


Clean lines with an industri- 
al edge characterize Sirius’ 
latest collection of Italian 
range hoods. The sleek, 
all-stainless or stainless- 
with-glass models use high- 
efficiency exhaust systems 


with variable speeds and slip slidin’ awa 
quiet but powerful 600 cfm p i y 
motors. Additional perks: The stealth Sirocco series fits under an upper cab- 


heat overload sensors, built- inet and slides away when not in use. Two remov- | 
in timers, and halogen able grease filters keep the four-speed motor 

lights. Sirius, 866.528.4987; purring along at noise levels of 68 dB or below. 
The slide-out vent is a trim 2 inches high and 
comes in 24-inch, 30-inch, and 36-inch widths. 
Choose from brushed stainless steel and black or 
white powder coatings. Kenyon International, 
860.664.4906; www.kenyonappliances.com. 


www.siriushoods.com. 


—shelley d. hutchins 
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A 
Nothing brings P ue F 


like a Heatilator® fireplace. Its ^ 
die 
timeless appeal is matched only 


by our reputation for dependability 


. 


and easy installation—a reputation 


spanning 75 years and several 


generations of homeowners. 


Want to bring the warmth hom 


p. 


to your family of customers? Just 
look for Heatilator, the first name 
in fireplaces. For more information, 


call 1-800-927-6841. 


 heatilator 


heatilator.com 
fireplaces.com 
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Which products are most appropriate for my designs? ! 
How are other architects designing affordable housing? 
How can ! protect myself from liability claims? 


What does it take to Win the rada award? 


So many questions. Only one answer. 
residential architect Online—every day. 


www.residentialarchitect.com 


Click. Learn. Create. 


| Our ebuild link lets you find and compare building products to 


spec in your projects. nanleyAy 
ul files & proj tlight r , d tri hs. 

pro projects spotlights your peers' struggles and triumphs residential 
E Business-management issues come to life on our practice pages. a [ C al te T 
W Visit the awards/contests section to keep tabs on industry 

contests, including the residential architect design awards. OI e C NE 


Looking to spec 
appliances? 


We have more 


CD 
than 6,500 to ae 

c 

es mcr 


choose from. 


Now you can find all the product 


information you need instantly. 


Search. Find. Compare. 


You'll find everything from 
product descriptions, diagrams, 
and dimensions to installation 


instructions and supplier locators. 


ebuild. The professional's guide to building products" 


build 


Fine-Line Maple Kempas 


The Art of Wide-Plank Floors. 


Specify the Bellagio Collection of 5" wide, 86" long flooring 
including our Fine-Line reclaimed edge strip product. 
23 varieties engineered to be affordable and pre- finished to last. 
Call today for samples or information. 


| BELLAGIO 


The Art of Wood Floors 


800.824.5671 www.oregonlumber.com 


24th Annual 
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Design & Planning Awards < 
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eM 


In 


ENTRIE 


Well- l- Designed Housing Dtr | Eligibility 
Recognition in BUILDER’s October Issue P 


inh 
HER 


— 


Enter the Builder's Choice Design € ! Deadlines & Fees 


& Planning Awards today! 


This prestigious program has been setting precedents 
in design excellence for more than two decades in: 


e Custom Housing 

e Production Housing 

e Design Details 

e Community Design 

e Remodeling & Rehabilitation 


How dee 


Contact Information 


NAME i o TITLE 
COMBAT . 


ADDRESS 


CITY | STATE i ZIP 


Winners of the 2004 Builder's Choice Design 

& Planning Awards will be honored at a A 
dinner in Washington, DC, in October 2004. —— 
The awards dinner is sponsored by: Winaows and voors | "y Cosentinc 


Looking to spec 
windows? 


We have more 


(D 

than 67,500 to Gs 
_ 
p DN 


choose from. 


Now you can find all the product 


information you need instantly. 


Search. Find. Compare. 
You'll find everything from 
product descriptions, diagrams, 


and dimensions to installation 


instructions and supplier locators. 


ebuild. The professional's guide to building products" 


T 
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| ! 


* More design choices than any other manvfacturer 
* A parts warranty that no one can beat 
* Unmatched technical and customer support 


Give us a call to learn how your business can benefit 


| d "Fee 
from selling Inclinator's Elevette" residential elevators. Dept. 77 
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REQUEST OUR REDBOOK VOL. III 
THE MOST COMPREHENSIVE CATALOG IN THE INDUSTRY 
Our 180 page full color catalog features 
550 Beautiful Hardwood Mouldings & Woodcarvings. 


(/ 
White fRiyer 


IN -Srock * PROMPT SHIPMENT * WORLDWIDE DISTRIBUTION 
CATALOG $10 OR FREE PRODUCT POSTER 


| .. 800.558.0119 * www.mouldings.com 
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Special Advertising Section 


WITH JELD-WEN, 


YOU CAN WELCOME 


YEARS of RELIABILITY 


into YOUR HOMES. 


- contia, 


JELD-WEN® VINYL WINDOWS | Our vinyl 

THE SUMMIT? COLLECTION | windows 
are designed to be visually appealing and reliably 
enduring. We offer colonial double-hung and single- 
hung windows to complement traditional architec- 
ture. All our vinyl windows have a lifetime warranty, 
which covers insulating glass, component parts 
and labor, as well as a 10-year transferable warranty. 
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JELD-WEN® WOOD WINDOWS  Wecreated 

THE CARADCO® COLLECTION Caradco 
SmartFit" clad-wood double-hung windows to help 
builders stay on budget. They're a less expensive 
option, yet they still offer a range of features such 
as tilt-in, removable sash for easy cleaning. They'll 
also help you stay on schedule, since they're easy 
to install. 
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JELD-WEN? IWP® The artisans w 

CUSTOM WOOD create our unique |\ 
EXTERIOR DOORS | custom wood exter 
doors leave no detail to chance. We offer a host 
designs to match various architectural styles, 1 
finest wood, stain and finish options, and a ran 
of decorative glass options. Whatever you choo: 
you can be sure your door will be a work of art. 
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THE NORCO? COLLECTION | Collect 
includes premium wood and clad-wood windows | 
patio doors crafted to be enduring and ene 
efficient. Design options include 8 standard me 
clad colors as well as 34 Norco Luxury col 
and limitless custom colors with an endur 
7096 Kynar 500? resin system. 
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© 2003 JELD-WEN, Inc. JELD-WEN, Caradco, IWP, Norco, Pozzi and Summit are registered trademarks, and AlternaPlus, ProCore The Quiet Door, Reliability for real life and SmartFit are trademarks 


JELD-WEN?  AlternaPlus no-dent 
ALTERNAPLUS" | wood composite 
{OOD COMPOSITE exterior doors deliver 
EXTERIOR DOORS | durable performance. 
ese low-maintenance doors simply do not dent. 
th better staining and painting properties than 
erglass, they're available with smooth and textured 
rfaces in exclusive JELD-WEN panel profiles. 
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:LD-WEN? WOOD WINDOWS The Pozzi 

THE POZZI? COLLECTION Collection 
ludes our beautiful custom wood and clad-wood 
ndows and patio doors. Each one is expertly 
afted by artisans to be reliably strong and 
during. We offer three fine interior wood options: 
cific Coast red alder, genuine mahogany or 
rtical-grain Douglas fir. 


cle no. 95 ad ID PSP 


4 : TE E NUR EE L2 


JELD-WEN? Our interior doors 
PREMIUM WOOD © enhance rooms with the 
INTERIOR DOORS  ! beauty of wood. They 
come in various architecturally accurate designs 
(including 25 new selections) with 9 matching bifold 
styles. They're available in cherry, genuine 
mahogany, hickory, maple, oak and poplar, and are 
designed to match our hardwood exterior doors. 
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PROCORE We offer molded and 
THE QUIET DOOR" | flush interior doors with 
ProCore The Quiet Door construction. These doors 
decrease noise transmission by 50 percent. Select 
either textured or smooth facings, plus several 
prefinished options. Additionally, our 13/4 " doors 
offer 20-, 45-, and 60-minute fire ratings. 
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For more information about JELD-WEN 
windows and doors, or to find your 
nearest dealer, call 800-877-9482 


or visit www.jeld-wen.com. 


EROS TANE ee Re eae eae ete 
RELIABILITY for real life" JELD WEN. 


WINDOWS & DOORS 


_D-WEN, Inc., Oregon, USA. Other brand and product names are the property of their respective companies. 


Baby Boomers make up the majority of serious wine drinkers 
in this country, according to industry and research groups, and 
now their children, in their 20s 
and 30s, are getting into the mar- 
ket as well, often at the premium 
level. These connoisseurs, whether 
new or more seasoned, often spend 
a good deal of money on wine and 
want to protect 

their investment with a home 

wine cellar. 

By knowing what's available 
on the market, you can help your 
clients make the right choices 
when it comes to selecting a wine 
cellar and deciding on a location. 

7 Read on to learn about the latest 
Apex Wine Cellars & Racking and greatest products from today's 
Circle no. 62 ; 
wine cellar manufacturers. 


LOCAL SERVICES FROM TRAINED PROFESSIONALS 
Working with a locally based company is always reassuring, as 
is knowing the company has a reputation for excellence. Apex 
Wine Cellars & Racking fits this bill easily. This company 
provides the local services no other cellar company can match. 
With 15 regional offices, Apex serves clients on site with 
trained Apex cellar consultants and Apex carpenters for instal- 
lations (no untrained subcontractors). 

With factory-direct 
prices, free CAD design 
services, cooling equip- 
ment, doors, and much 
more, Apex has hundreds 
of satisfied builders and 
architects worldwide 
because of the company's 
top-notch customer service 


* - and top-quality products. 
LIS 
X SEE WHAT YOU’VE 
-= BEEN MISSING 
T = If you've ever had difficulty 


AA 


Tm 


Wine Master Cellars Circle no. 63 


finding a particular bottle 
of wine in a wine rack, 
you'll be happy to know that one manufacturer offers a state- 
of-the-art solution. With VintageView wine racks, from Wine 
Master Cellars, locating bottles couldn't be easier. 

VintageView wine racks offer an innovative storage design 
that literally turns the industry on its end by storing wine bot- 
tles with their labels facing out. The modular steel design 
offers flexible set-up configurations for easy installation in vir- 
tually any space, from a residential kitchen or wine cellar, to a 
wine shop or restaurant. 


RTISING SECTION 
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A NEW DEALERSHIP 
PROGRAM 

Whether you need a single 
wine cellar or are interest- 
ed in a territorial dealer- 
ship, WineRacks.com 
can serve your needs. 

For over 12 years, 
WineRacks.com has been a 
leading manufacturer of 
wine cellars and wine racking for bars, restaurants, and retail 
establishments. 

Because of tremendous interest from homebuilders, archi- 
tects, and remodeling contractors, WineRacks.com has 
launched a dealer program that will help grow your sales and 
provide a quality product to your customers. The company will 
provide you with consultation, AutoCAD designs, and quality 
wine racking made from cedar, redwood, mahogany, or oak. 
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CUSTOM CELLARS IN ANY ROOM 
Many people think a wine cellar is always underground. But 
the majority of wine “cellars” from Valentini's Custom Wine 
Cellars are located in 
any arca of the home. 
Valentini's can turn any 
room or even a large 
closet into a wine cellar. 
Specializing in cus- 
tom wine cellars, 
Valentini's offers superior 
design, complete project 
management, and superi- 
or installation by quality 
craftsmen, available 
nationwide for residential 
and commercial applica- 
tions. The racks are con- 
structed from the finest 
clear, all-heart redwood 
available — a rare type of wood — because only the heart of 
the redwood tree resists rot and mildew. 


Valentini's Custom Wine Cellars, Inc. 
Circle no. 78 


KEEP READING THROUGH THIS SPECIAL SECTION 
ON WINE CELLARS FOR MORE INFORMATION ON 
HIGH-QUALITY MANUFACTURERS. 


Apex Wine Cellars & Racking: Call 800-637-6048 or 
visit www.apexwinecellars.com 


Wine Master Cellars: Call 866-650-1500 or 
visit www.winemastercellars.com 


WineRacks.com: Call 888-687-2517 or 
e-mail mkarpinski@wineracks.com 


Valentini's Custom Wine Cellars, Inc.: 


special advertising section 


wine cellars 


Walentini's 
CUSTOM WANE CELLARS 


www.worldclasscellars.com 


EXPERIENCED NATIONAL 
DESIGNER 
Design/Consulting/Installation 


Experienced Designer and technical assistance 
on all aspects of design, wine room refrigeration 
systems, construction and wine cabinets. 
Independent factory dealer for all price points, 
types of wood as well as metal racking for resi- 
dential and commercial. 
Installation available nationally. 

e Total turnkey operation including expediting of 
complete wine room. 
Showroom by appointment only. 
In business nationally since 1997. 


Kathleen 


Valentini 
P.O. Box 94435 

E ES Las Vegas, NV 89193 
(888) 303-6371 

MI rax: (702) 614-455 


800.243.3102 


)5T OM / * 
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 WA/OR/ID 
800.462.2714 


National HQ: 800.637.6048 * Fax Your Plans: 800.637.8704 


RACKING 


i 
UNMATCHED QUALITY AND SERVICE SINCE 1984 


* Local On-Site Consulting 
* FREE CAD Design Services 


* Choice of Woods 


All Heart Redwood 
Clear Mahogany 
Clear (non-aromatic) 


* Full *Turn-Key" Installations Western Red Cedar 


Apex is the only factory-direct cellar manufacturer 
with a network of regional offices to serve you. If you 
live outside our regional network, you can work di- 
rectly with our National HQ. In both cases, our CAD 
designs and cellar consulting are FREE, and we back 
up our quotes with a guaranteed lowest price versus 
any comparable custom racking from a competitor. 


las Vegas 


888.893.7773 888.812.7220 


www.apexwinecellars.com 
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1-866-650-1500 
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THE ROLLING LADDER 
BY OUTWATER 


The ultimate source for is wine enthusiasti 


Whether you have a closet to convert to wine storage, or 
a complete room you'd like to turn into a wine cellar, our 
experts can help you fulfill your wine storage dreams. 


We will design a custom layout to suit your specific dimen- 
sions and provide you with a computer-generated floor 
plan. Our designers can offer technical assistance, not 
only on racking, but on refrigeration, insulation and com- " i als $ 
plete cellar design. in order to better serve our cus- x E. v» ME ; 4 oU Custom built to your requirements! 
tomers, WineRacks.com is always looking for qualified E n E À , ” i Your choice of hardwoods and finishes! 
dealers and installers. Ba Y Nor unn j Your choice of hardware options! 

va. TEV A " Perfect for use in any environment! 
Let us help you build the wine cellar of your dreams! 
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WWW., —— COM BEA 7123 


The Industry's Encyclopedia For Balustrades 9 Wen make their 


B dreams a reality. 


FREE MASTER CATALOG! 


LOWEST PRICES... WIDEST SELECTION... ALL FROM STOCK! 


WineRacks.com Inc. un l xp; DEPO 
PO Box 67 - High Falls, NY 12440 ARCHITECTIAL PRODUCTS BY OUTWATER 


free: 888-687-2517 - phone: 845-658- 7181 aren. Call Stl ety : uu reote 
F E 1-800-835-4400 (Sales) * Fax 1-800-835-4403 
fax: 845-658-5309 : ia www.outwater.com 
email: info@wineracks.com P New Jersey * Arizona * Canada 
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e f. It's simple. 
[Pelton Classics offers you the most com- TUT , | Specify a StairWorld® 
prehensive information source for balustrade regum HEE roe D ' "M chaton dnce in ! 

è . p "à ~ - E u ra ans. 
products in the industry at Balustrades.com. ; ? á 


; Curved, Spi 

Locate the ideal balustrade for any Hourglass Elliptical 

application using the Balustrade Selector by: pes $ ; | Stair Parts & Railings 
» Maintenance Free or Painted Finish 1 —«—RLILIOND BE Professional Services 


e Baluster & Rail Size * Design Consulting 
* Radius Stair Availability ZI br AHK * On-site Measurement 
* System Weight & Material > aam "^ : * Railing Installation 


Supervision 
Download Printer-Friendly Information For: 
* Balustrade Designs / CAD Drawings 
* Specifications 
* Installation Instructions 


Bookmark “Balustrades.com” Pr Vli 

info your web browser today! C : PPP 

For Your Custom Quotation Call: ! ( lassics 

800-063-3060 — M] rrr 1-800-387-7711, 


WWW. stair Wor ld. com 
Circle no. 406 Circle no. 407 
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The QuietZone? Noise Control System. 
Unsurpassed excellence. And a distinct 
competitive advantage. One of the best 
ways you can make your homes stand apart 
is through enhanced noise reduction. And the 
best way to do that is with the QuietZone 
noise control range of rigorously tested, high-quality 
products. In fact, you can make rooms so quiet, 
the only sounds you'll hear will be compliments. 
For more information, visit 
owenscorning.com/quietzone 

or call 1-800- GET-PINK. 
©2004 Owens Corning. 


INNOVATIONS FOR LIVING™ 


Circle no. 408 


Finally, 
low-cost — . 
protection against 
washing machine 
leaks and floods! 


Find out about our new 
Stide-In-Fold-Up 
pan at 


www.floodsaver.com 
" r " Product of: 
Designer inspired 
* new construction 
* older homes 

e apartments 

e condominiums 


P.O. Box 1782 
Stanwood, WA 98292 
(360) 629-9269 

Fax: (360) 629-2838 
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CHADSWORTH'S 
1.800.COLUMNS: 


www.columns.com 


Free Catalog. 


800.486.2118 


277 North Front Street 
Historic Wilmington, 
North Carolina 28401 


Atlanta * London 


3 A -C 
_ BY FLEX-ABILITY CO 


Framing curves has never been so easy. Simply 
bend Flex-C Plate by hand to frame everything 
from barrel vaults and curved walls to columns 
and wavy ceilings. Flex-C Plate works great 
with both wood and metal stud applications. 


Call us at 405.715.1799 or visit us at www.flexc.com 
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Closets are easy to design, simple to install, and extremely profitable. 


What are you waiting for? We make it easy to join the thousands of 
construction professionals who are offering closets to their customers. 


Put a closet like this one into your next job and make some real money in closets... 


We call it "DRYWALL ART"... You'll call it PROFITABLE. 


* Lower Material Cost — *Unlimited Design 


(VERSUS WOOD) Flexibility 
* Easier Installation E = 50 "Drywall Art" products 
(NO COPING) that add style and elegance 
E C to any interior finishing job! 
* Eliminate Call Backs www.trim-tex com 
(NO SHRINKAGE) ILES. 
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Slate and Sales Co. 

www.slateandcopper.com 

Slate and Copper Sales Co. offers the 
most complete line of high end roofing 
materials. Our World Gutter System 
pictured below is the world's strongest 
stock half round copper gutter system. 
Gutter available in 5", 6" & 7.5" all 20. M oz 
copper. Offering stock és 
gutter hangers strong 
enough to do pull-ups 
off of. 


Phone: (814) 455-7430 
Fax: (267) 200-0800 
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house for an art lover, glasgow, scotland, designed 1901 


charles rennie mackintosh 


Courtesy House for an Art Lover 


T ike most architects today, Charles Rennie Mackintosh enjoyed ^ piece of artwork, from the overall floor plan to the smallest detail. 


— winning design awards. He and his wife, artist Margaret Mac- His efforts to balance opposing forces in his work are represented 
LE 

* donald, labored heavily over their 1901 submission to a Ger- in the home's dining room, with its delicate pink rose motifs jux- 

man magazine’s “House for an Art Lover" design competition. taposed against the heaviness of the dark wood paneling. 

Alas, they labored too long, and their entry was disqualified for Not only does the house serve as an educational tool regarding 
missing the magazine's deadline. They won a special prize any- Mackintosh and Macdonald's work, but it also functions as a 


way, but the house remained unbuilt during Mackintosh's lifetime. location for corporate events and weddings. And the Glasgow 


In 1989 the Glasgow City Council and Glasgow School of Art School of Art's Digital Design Studio occupies the attic. For 


joined together to build House for an Art Lover according to the information on visiting the House for an Art Lover, go to 
original plans and drawings. Completed in 1996, it's a modern- www.houseforanartlover.co.uk or call 011.44.141.353.4770. 
day interpretation of his view that a building should be a holistic —meghan drueding 
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